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Can we talk about visibility for 
a second? Because I think we 
underestimate it.

Here's the thing about being a 
military spouse entrepreneur — 
we don't get to put down roots 
the way other business own-
ers do. Just when you've found 
your rhythm, your people and 
your local network, orders come 
through and you're starting over. 
Again. In that world, being seen 
isn't some nice-to-have market-
ing tactic. It's how someone in a 
brand-new town finds out you 
exist before you've had time to 
earn your way in the old-fash-
ioned way.

That's what this issue is  
really about.

I asked our contributors to 
get honest about how they've 
actually done this — not the 
polished, theoretical version, but 
the real one. How they landed 
media features without hiring a 
publicist. How they picked one 
platform and dug deeper instead 
of spreading themselves thin 
across five. How they turned a 
PCS move into part of their story 
instead of something to hide. 
How they pitched themselves to 
podcasts and journalists who had 
never heard of them.

And if there's one thing I want 
you to walk away with, it's this: 
your brand isn't your website. It 
isn't your landing page or your 
logo. It's you — your story, your 
voice, the fact that you kept 
building even when life kept 
moving you. PR and visibility 
are just how you introduce that 
person to more people.

I hope this issue gives you the 
push to be seen — not as a strat-
egy, but as yourself.

With love,  

Moni Jefferson 
CEO/Founder of the Association of 
Military Spouse Entrepreneurs®
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While I was an active-duty Airman, I had an 
idea to convert my old ABUs into a wreath, 
since the Air Force was switching from ABUs 
to the current-issue OCPs. I never thought 
it would turn into a six-year business. I 
innocently posted a photo on Facebook, 
and little by little, I started making wreaths 
under the table for local veterans and their 
families. Then, in December 2020, every-
thing changed.

The world needed a feel-good story around 
the holidays, which were especially hard that 
year because of the COVID-19 pandemic. An 
active-duty Airman handmaking wreaths 
from real military uniforms turned out to be 
the perfect pitch. After my story aired on a 
local news station, a business was born.

Almost immediately, FOX, CBS, ABC, and 
People wanted to share my story and the 
wreaths I was making. I had to build a 
business overnight — website, taxes, legal 
structure, all of it. By the time the news seg-
ment buzz died down, I had a 2,000-person 
waitlist and an active-duty Air Force career 
to manage at the same time.

From day one, I had one idea in mind for my 
brand: authenticity, and a genuine passion 
for honoring veterans and their families. As 
an 8-year veteran of the USMC and USAF 
myself, I understood what military service 
meant, and I've never stopped being grate-
ful for the life it's given me.

Build it in: Let your "why" stay visible. 
Mine has never changed — honoring vet-
erans and their families. Revisit yours often, 
and make sure your content still reflects it.

By May 2023, I had separated from the Air 
Force while my husband continued to serve. 
I was a new mom to a baby boy, and I had 
finally worked through that waitlist. Over 
the years, veterans and their families stayed 
patient with the process, largely because 
they could see the reviews and the social 
posts showing the business and the real 
life behind it. Customers loved seeing the 
person behind the brand almost as much as 
the brand itself.

Build it in: Show up as a person, not just 
a brand. Customers didn't just fall in love 
with the wreaths — they fell in love with the 
story behind them. Let people see you.

By February 2026, I was a mom of two, 
juggling motherhood, military spouse life, 
and running the business on the side. I'd 
brought on military spouses to help cut 
materials, but I was still doing the bulk of 
the work myself. Around the same time my 
family got orders to move from San Anto-
nio to Travis Air Force Base in California, I 
started a TikTok to reach a younger audi-
ence. My Facebook page — 19,000 followers 
strong — had always been a solid source of 
branding and word-of-mouth, but I wanted 
to grow beyond it.

Build it in: Show the real timeline, not 
just the highlight reel. Share the waitlist, 

the delay, the chaos of a PCS — not just the 
finished product. Customers trust what they 
can see is true.

One video went unexpectedly viral, and I 
was suddenly buried again — over 50 orders 
in a single weekend. With a PCS looming, I 
had to open a waitlist again, which currently 
sits at over 800 people. Since moving to Tra-
vis, I've worked that list down to about 500, 
and I'm still keeping up with demand. In 
2026 alone, I've made over 500 wreaths for 
veterans and their families, and more than 
4,000 total across six years in business.

Build it in: Protect your standards, even 
under pressure. A 2,000-person waitlist or a 
viral weekend can tempt you to cut corners. 
Don't. Consistency is what earns patience.

What might surprise people is how few com-
plaints I get about the wait. Most customers 
understand, and many go out of their way 
to offer guidance and empathy to me and 
my family. Why? Because I've been authentic 
from day one, and I've never let my brand 
drift from its original morals and goals.

Build it in: Communicate before custom-
ers have to ask. A quick update on a delay 
or a move builds more trust than silence 
ever will.

From the first fold of my first wreath to the 
one sitting on my workdesk right now, every 
wreath tells a story of military service and 
honors the people who served. That trans-
parency isn't just "feel good" content — it's 
what protected my business when military 
life happened to it, again and again.

BRAND FOUNDATIONS

Handmade & Honest

OWNING UP 

THE OFFICIAL PODCAST FOR  THE ASSOC. OF MILITARY
SPOUSE ENTREPRENEURS®

T H E  B U S I N E S S  P O D C A S T
F O R  T O D A Y ' S  M O D E R N

M I L I T A R Y  S P O U S E

How Transparency Survived a PCS
By Nicole Zettlemoyer | 

Owner of Wreaths By Nicole 
Reading time: 3 minutes

ACTION ITEM: Download the AMSE  
Action Guide on email marketing to  
build transparency with your audience  
in the AMSE Circle Platform. Join at  
www.amsemembers.com

http://www.amsemembers.com
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When I started Tiny Troops Soccer in Okina-
wa, Japan, I wasn't trying to build a national 
brand. I was a Marine Corps spouse who saw 
a need in my own community and created a 
soccer program for young children.

The first group had about 30 kids.

More than a decade later, Tiny Troops has 
served more than 30,000 children in military 
communities across the United States 
and Japan. We've grown to as many as 50 
locations, employed hundreds of military 
spouses, and been featured in publications 
including Sports Illustrated and Military 
Spouse Magazine.

But the story that got people's attention was 
never just about soccer. It was about military 
families. And that distinction has become 
one of the most important lessons I've 
learned about building something that lasts.

Find The Story Underneath 
What You Sell

For years, the easiest way to explain Tiny 
Troops was exactly what it appeared to be: a 
soccer program for young children.

That was accurate. It just wasn't the  
whole story.

Military families move frequently. Children 
leave friends, schools, routines, and com-
munities behind. Families arrive at new 
duty stations looking for ways to help their 

kids — and themselves — find their people 
again. Tiny Troops happens to use a soccer 
ball to help make that happen.

Over time, I realized parents weren't simply 
bringing their children because they wanted 
them to learn how to dribble or kick a ball. 
They were looking for confidence, friend-
ship, consistency, and community.

That changed the way I thought about  
Tiny Troops.

My advice to other military spouse entre-
preneurs is simple: Don't stop at what your 
business does. Ask what changes for your 
customer because your business exists.

The strongest part of what you offer may  
be one level deeper than the product or 
service itself.

Give The Media A Story 
Worth Telling

I pitched Sports Illustrated and Military 
Spouse Magazine. They didn't magically dis-
cover Tiny Troops because I'd figured out the 
perfect branding strategy. But I also wasn't 
simply pitching a preschool soccer program.

Part of what makes the Tiny Troops story 
unusual is the business behind it. Military 
spouse employment comes with unique 
challenges. Frequent moves can make it in-
credibly difficult to build a long-term career, 
much less a business that can move and 
grow alongside military life.

Yet Tiny Troops has lasted more than a 
decade, expanded to approximately 50 
locations, and created jobs for hundreds of 
other military spouses. I built and managed 

the organization largely remotely, and I've 
never met roughly 95% of the people who 
have worked for me. That's a much more 
interesting story than "we teach soccer."

That's an important distinction for entre-
preneurs pursuing PR: clarity about what 
you do doesn't mean the media will auto-
matically come to you. It means you have 
something meaningful to pitch when you 
go to them.

Instead of asking, How do I get someone to 
feature my business? Start with, What story 
does my business give them to tell?

Your product can be part of the story. It just 
shouldn't have to carry the whole story.

Your Customers — And  
Employees — Become Part  
Of The Story

Some of the best Tiny Troops stories have 
never appeared in a magazine.

Time and again, families have shared stories 
about moving to another duty station and 
finding Tiny Troops waiting for them there. 
Parents make friends on the sidelines. Chil-
dren find something familiar in an unfamil-
iar place.

But some of the stories that have stuck with 
me most have come from my own staff.

Military spouses have told me they felt like 
they were drowning in a lack of identity. 
Tiny Troops gave them something that was 
theirs again — a way to get involved, meet 
people, make friends, and become part of 
their new community.

At some point, I realized Tiny Troops was creat-
ing for its employees some of the very same 
things it was trying to create for its families: 
belonging, identity, connection, community.

That's when word-of-mouth becomes more 
than a marketing strategy. People talk about 
the things that mean something to them.

For entrepreneurs trying to build that kind 
of momentum, I always come back to three 
questions:

1.	 What do my customers feel because 
my business exists? Look beyond the 
transaction to the emotional result.

2.	 What is the bigger story? Identify the 
problem, community, or change that 
your business represents that matters 
beyond what you sell.

3.	 Can other people tell the story for 
me? If customers and employees can 
easily explain why your business mat-
ters, they become some of your most 
powerful advocates.

Tiny Troops still teaches soccer. Kids still 
learn to dribble, kick, run, and play. But 
after more than a decade of building this, 
I've learned that soccer was never the most 
interesting part of the story. Soccer gets 
families onto the field. The belonging is 
what made it last.

They Didn't Come for the Soccer:  
How Tiny Troops Earned a Spot in Sports Illustrated

Photo Courtesy of AMSE®

By Amy Schweizer | 
Founder of Tiny  
Troops Soccer

Reading time: 5 minutes

ACTION ITEM: Watch “Unlock the Heart-
beat of Your Market” under Small Biz Course 
in the AMSE Circle platform Join at  
www.amsemembers.com

A S S O C I A T I O N  O F  M I L I T A R Y  S P O U S E  E N T R E P R E N E U R S

www.amsemembers . com

Join Thousands of MilSpouses

http://www.amsemembers.com
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Most people alive today remember a time 
before the internet transformed how we con-
nect, communicate, and do business. For en-
trepreneurs, each new platform and update 
brings pressure to keep up — to optimize 
free tools designed to grow their businesses. 
The expectation is no longer simply to have a 
presence online, but to maintain one across 
multiple platforms. From Instagram and Face-
book to LinkedIn and Pinterest, entrepre-
neurs are often funneled toward social media 
and short-form content as the path to vis-
ibility. But what if the visibility a brand needs 
isn't found there? What if the ideal clients are 
somewhere else — somewhere more akin 
to pre-internet days, where interactions and 
ideas are meant to be explored, considered, 
and lingered on?

In both of my businesses — one as a self-
described "escapist" photographer, the other 
as a certified professional coach — I invite 
people to slow down. It can feel like any 
failure to follow certain "musts" will spell the 
demise of our businesses. Yet what I've ob-
served, before and after social media existed, 
is that everyone is making it up as they go. 
There's no singular method of visibility that 
works for every business, and no platform 
that guarantees success. Entrepreneurs have 
options beyond short-form, high-volume 
platforms — Substack is one that more 
people are looking toward, a chance to show 
up meaningfully and deliberately, rather than 
everywhere, constantly.

Start here: Ask what you offer, not just 
where to post. Start with your service, your 
audience, and how you communicate best — 
the platform decision comes after, not first.

Successful businesses have always under-
stood how profoundly relationships impact 
their outcomes. Relationships aren't built 
on click-bait — they're built on repeated 
exposure to someone's work and ideas, and 
expanded through authenticity, quality, and 
consistency. While sales keep a business op-
erational, repeat customers, word-of-mouth 
referrals, and reviews are what sustain it. It's 
called "the long game," which can feel func-
tionally opposite to the pace of social media 
marketing. Substack, on the other hand, 
allows a body of work to unfold and invites 
people to share and explore thoughts and 
philosophies. Rather than urgency-driven, 
it's a trust-building platform — through 
articles, videos, and podcasts, subscribers 
spend time with content that took time to 
create. Where many social media models 
make content feel disposable, gone from 
view seconds after it's posted, Substack 
invites people to really get to know who 
they're transacting with. In a word, it's inten-
tionally slowing things down.

Build for the long game. Relationships and 
trust compound slowly. Choose a platform 
that rewards consistency over one that 
rewards speed.

Granted, not all businesses thrive in a 
slower, more intentional space — that's 
where brand awareness falls back to the 
brand itself. My coaching philosophy is that 
it's incumbent on each of us to uncover our 
values and tune out the loudness in the 
world. Why would I use a loud, distracting 
platform to share it? My photography port-
folio is naturally suited to Instagram's visual 
focus, but the platform's long-standing shift 
toward Reels isn't aligned with how I want 
to showcase my work.

Match the platform to your talents. If you 
love writing and hate video editing, a video-
first platform will always feel like friction.

The best platform for any business checks 
three boxes: it's where their client base 
already is, it aligns with their talents and 
mission, and it's one they're willing to learn 
and use consistently. All technology has a 
learning curve — if you're struggling to use 
the features, how often are you realistically 
going to show up there?

Go where your client base actually is. 
Popularity doesn't matter if your ideal client 
isn't on that platform. And choose something 
you'll actually commit to learning — a plat-
form you never master won't build visibility, 
no matter how trendy it is.

Visibility for a brand cannot be arbitrary — 
it's a strategy designed to connect us with 
the opportunities we're suited for, and strat-
egy requires consideration. Just because a 
platform exists doesn't mean it's suited to 
your brand, your values, or your working 
style. For military spouse entrepreneurs es-

pecially, building a business often requires 
adapting to new seasons, communities, and 
circumstances. The way we show up has to 
be sustainable enough to grow with us.

Just because someone else finds success 
on Instagram, TikTok, or Substack doesn't 
mean your path has to look the same. The 
first question shouldn't be "Which platform 
should I be on?" A better one is: "What do I 
offer, who needs it, and where can I commu-
nicate that best?" Those answers will take 
you much farther.

By Britt S.R. Hall | Founder of 
Pattern & Purpose

Reading time: 4 minutes

Not Everywhere, On Purpose
Photo Courtesy of AMSE®

ACTION ITEM: Connect with Brit on  
Substack https://substack.com/@brittskye 
and connect with other milspouse inside 
the AMSE Circle Platform. Join at  
www.amsemembers.com

Dog Tag empowers veterans
with service-connected

disabilities, military spouses, and
caregivers to find renewed        

 
 through an entrepreneurial

fellowship program, Georgetown
University education, and

practical business experience.

purposepurpose communitycommunityand

Applications are Open Now!

mailto:https://substack.com/@brittskye
http://www.amsemembers.com
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Military spouses get pretty good at explain-
ing their résumés. Why did you leave? How 
did you go from that industry to this one? 
There's an old idea underneath those ques-
tions: a strong career is supposed to show 
longevity — become the expert, move up, 
repeat. There's nothing wrong with that path. 
It just gets complicated when someone else 
decides what state, country, or continent 
comes next.

For a military spouse, a great job can end for 
no reason other than orders arrived. Then 
it starts again: another job search, another 
network to build, another interview where the 
résumé needs a little context, another first day 
trying to remember names while quietly won-
dering what half the new acronyms mean.

I spent years thinking the variety in my career 
was something I needed to explain. Then I 
started a business and realized I had been 
explaining the wrong thing.

Shortly after moving to New Jersey, I an-
swered a posting for a laboratory manager. I 
had Army laboratory and research experience, 
so this one looked pretty straightforward. It 
wasn't. There was no lab to manage — the job 
was to build one, then run it. I knew how to 
run a laboratory. I didn't know how to build 
one, and I didn't know the drug and alcohol 
treatment industry, New Jersey's healthcare 
regulatory landscape, or the learning curve 
the job would demand. That familiar first-day 
panic showed up right on schedule.

I'd developed a mental image for moments 
like this: the duck. Calm enough on the surface 
that the new team didn't realize just how vig-
orously I was paddling underneath. That didn't 
mean pretending I knew everything. I asked 
questions, built relationships, and traded what 
I knew for what I didn't. Each conversation 
filled in another piece of the picture. Eventu-
ally, there was a lab to manage.

I helped build the drug-screening operation 
from the ground up, including testing valida-
tion, quality systems, regulatory compli-
ance, staff training, and inventory programs. 
Bringing testing in-house also created a new 
revenue stream for the organization. And 
then came orders to Korea — because of 
course they did.

At the time, I saw another job ending and 
another move beginning. It would take years 
before I saw something else in that story: I 
had walked into a field I didn't know, learned 
quickly, applied experience from somewhere 
else, and left behind a functioning operation. 
And it wasn't the only time.

My career would move through military 
research, biodefense, cancer research, and 
forensic toxicology. The industries weren't 
the common denominator. I was. Every new 
environment added something — different 
leaders, systems, and ways of solving prob-
lems. Over time, what looked like a collection 
of unrelated jobs started to look more like 
a pattern: I tended to walk into unfamiliar 
situations, figure out what was going on, and 
leave the operation stronger than I found it.

That realization didn't happen during some 
grand career-planning exercise. It happened 
while trying to answer a question that sounds 
simpler than it is: What exactly is the brand?

For me, the answer wasn't a job title or an 
industry. It was the work that had followed me 
through all of them: make things better than I 
found them. Eventually, that became the prom-
ise behind LR Strategies: Find it. Fix it. Leave it 
running. The brand hadn't been created from 
scratch — it had been hiding in the part of my 
career I thought I needed to explain.

Maybe the part of your résumé you've been 
explaining deserves a second look, too. 
Look underneath the titles. What did people 
keep trusting you to do, and what did you 
consistently improve? Those answers matter 
whether you're figuring out what business to 
start or sharpening the brand of one you're 
already growing.

Longevity creates depth. Military spouse 
careers can create something else: range. 
Repeated fresh starts expose people to differ-

ent organizations, cultures, and systems, and 
they build the muscle of becoming useful be-
fore everything feels familiar. It doesn't make 
the disruption easy, and it doesn't mean 
every PCS is a career opportunity in disguise 
— sometimes moving just means leaving a 
really good job. A military spouse career may 
never look like a traditional ladder. That's 
okay. The part you've spent years explaining 
away may be the part that explains you best.

Find Your Own Pattern

1.	 List your last three to five roles or 
moves, even the ones that felt unre-
lated at the time.

2.	 Ask what people kept trusting you to 
do, no matter the title or industry.

3.	 Look for what you consistently im-
proved — a system, a team, a process, 
a result.

4.	 Name the pattern in one sentence. 
That sentence may be closer to your 
brand than any job title ever was.

BRAND FOUNDATIONS

By Lauren Ramos, MPH, CPHQ | 
Founder of LR Strategies
Reading time: 4 minutes

The Duck Effect:  
Calm on Top, Paddling Underneath

Photo Courtesy of AMSE®

ACTION ITEM: RSVP for Visibility Unlocked 
inside the AMSE Circle Platform. Learn more 
at www.amseagency.com.

Join a Chapter!

https://amseagency.com
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One of the biggest fears that rides on the 
backs of entrepreneurs is that someone will 
copy their idea. That fear can redirect our focus 
to micromanaging every small brand detail — 
tweaking our websites, honing our messaging, 
and crafting the "perfect" social media posts 
— all while crossing our fingers that someone 
else won't come along and do it better.

Looking in the rearview mirror after more 
than a decade of building our first business, 
Charliemadison Originals, I see how much I 
allowed that fear to steer my attention. I spent 
years worrying whether every choice sent 
the "right" message, never realizing that the 
stories I shared were quietly doing the most 
important work. While our products may have 
been the sparkle that grabbed our audience's 
attention, something much deeper was creat-
ing the connection.

Hindsight has a way of revealing things you 
simply can't see while you're living them. It 
wasn't a single lightbulb moment that shifted 
my perspective, but three realizations that 
slowly came into focus. My hope is that you'll 
recognize them in your own business a little 
sooner than I did.

Storytelling Builds Trust

Entrepreneurs have been convinced that 
success on social media means creating more 
content, rather than simply sharing more of 
our own stories. But when everything we post 
showcases what we're selling instead of why 
it matters, the personality behind the brand 
doesn't get a chance to shine through.

I feel a bit cringey thinking back about our 
first years in business and how hard we tried 
to convince our community that our products 
were worth their time. But we were also qui-
etly weaving our story between the selling: my 
perspective as a military spouse; our family's 
legacy of three generations and four service 
branches of veterans; glimpses of raising a 

family, working a full-time science career, and 
building a business; and our mission of giving 
back to the military family community.

Take a minute: What's one everyday detail of 
your life or work that you've never thought to 
share, because it feels too ordinary to matter?

None of those stories felt particularly earth-
shattering because they were simply part of 
our everyday life. Looking back, I see they 
gave our audience a peek at who we were, 
not just what we sold. Products may introduce 
people to your business, but it's the stories 
that feel ordinary to us that introduce them 
to you. Trust begins when people understand 
what you value.

People See Themselves in 
Your Story

The stories you tell don't make your brand 
memorable because they're about you. They're 
memorable because they remind other people 
of themselves.

I was convinced that our bracelets were 
the star of the show, until I understood that 
customers were connecting more with the 
messages behind them. The bracelets became 
tangible reminders that they weren't alone 
through the ups and downs of military life.

What our customers were recognizing wasn't 
just our story, but pieces of their own: leaving 
friends behind after a PCS, building commu-
nity from scratch at a new duty station, saying 
goodbye to family, or counting down the days 
until a deployment ends. The more I shared 
our stories, the more I realized it wasn't just 
about us anymore — it had become a place 
where other people could see themselves.

Take a minute: What part of your story might 
feel less like "your" story and more like a story 
your customers already recognize as their own?

That isn't true with just your customers. Over 
time, it shapes how other entrepreneurs, 
brands, and organizations see you. Storytelling 
isn't simply building your audience — it's also 
quietly building your reputation.

Recognition Creates  
Opportunity

Trust has a way of opening doors you never 
knew were available. Opportunities to col-
laborate and be featured rarely happen 
because of one great product. They happen 
because people see the person and meaning 
behind it — the unique combination of your 
story, product, values, and perspective. That 
moment when someone says, "I see you, and I 
love what you're doing."

That trust has led Charliemadison Originals 
to nearly 100 collaborations with brands and 
organizations through custom bracelets, 
giveaways, and events. For 11 years, we've 
given back 5% of our annual sales to military-
affiliated nonprofits and have been featured 
in articles, podcasts, gift guides, and more. 
This isn't me bragging, but sharing proof 
that showing people what makes your brand 
uniquely yours also makes it memorable. Proof 
that your opportunity is waiting.

Take a minute: If a journalist, collaborator, or 
ideal client learned only one true thing about 
you today, what would you want it to be?

With time, I realized these lessons weren't 
unique to our business. They were conversa-
tions we found ourselves having with other 
entrepreneurs again and again — women 
who believed they needed a better product, a 
snazzier logo, or yet another business strategy, 
when they simply needed to recognize the 
unique combination they already brought to 
the table.

Before you spend another hour trying to 
reinvent your business, spend a few minutes 
looking closer at what you already bring to 
it. The stories you take for granted today may 
become the reason someone remembers your 
brand tomorrow.

Don't wait a decade to recognize what has 
been there all along.

Products can be copied. But the unique com-
bination of stories, values, perspective, and 
purpose behind your business can't.

By Wendy Hively | Owner of 
Charliemadison Originals
Reading time: 5 minutes

BRAND FOUNDATIONS

ACTION ITEM: RSVP for Visibility Unlocked 
inside the AMSE Circle Platform. Learn more 
at www.amsemembers.com

Products Can Be Copied  

Stories Can't

Photo Courtesy of AMSE®

http://www.amsemembers.com
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Every Tool Tells the  
Same Story
Whether you're using a media kit, a website, 
or a sales page, here's the truth nobody tells 
you before you build any of them: they're 
all just tools. A tool only ever does one job 
— it shows the market what you've already 
decided about yourself. It can't decide that 
for you.

Zoom into the media kit specifically — what 
it's really meant to be is a snapshot: every-
thing you've done and how that's landed, 
captured in one place. But "best" isn't just 
metrics, likes, or followers. It's what all of that 
communicates about you as a founder.

Here's the part worth sitting with: your work 
gets confirmed in someone else's mind 
when they see how other people are already 
experiencing you — reviews, comments, 
how people respond to what you put out. 
You can't be evaluated clearly on something 
you've stayed vague about.

So the real question every founder has to 
answer is: what signal are you actually giv-
ing off, and are you confident other people 
will see it too? When you're filling out some-
thing like a media kit, the real work isn't the 
document — it's being clear about who 

you serve, what you stand for, and why your 
value is understood the way it is. That clarity 
is the foundation. The kit just reports on it.

What Goes In It — And What 
Each Piece Is Really Saying
Most media kits list the same sections. 
Here's what each one actually does:

•	 Your bio isn't your résumé — it's 
the one paragraph that answers "why 
should I trust you," written for the per-
son reading it.

•	 Your brand story shows how you think 
and what you value, not just what 
you've accomplished.

•	 Your audience demographics are 
proof you know exactly who you're for. 
Pro tip: unclear answers here signal 
unclear positioning everywhere else.

•	 Your previous features matter most 
when they're relevant to the person 
evaluating you, not just to what you're 
currently pitching. Think of it like past 
experience: it's a signal you can do the 
job. Evaluators generally want to see 
range and proof you can deliver.

•	 Your services or products need to be 
described in the exact language your 
target audience already uses — that's 
what closes the gap between "interest-
ing" and "I'm in."

•	 Your contact information should make 
it effortless for the right person to reach 
you, not just look polished.

•	 Your photos are visual proof of the po-
sitioning you've already stated in words. 
Intentional beats expensive every time.

Pro tip: none of these sections work in  
isolation. They all draw from the same well — 
the clarity you build before you create  
the document.

Brand Clarity, Not Brand 
Chaos
A few years ago, a nonprofit founder 
reached out asking me to sponsor her 
event. I admired her work — mission-driven, 
community-focused, exactly the kind of 
thing I want to support. She sent over her 
pricing package, and the headline benefit 
was tabling.

I zeroed in on that word "tabling." In my 
business, I don't sell products at a booth — I 
solve specific problems through consulting. I 
asked if we could find another arrangement, 
something that actually fit what I offer. She 
insisted tabling was still my best option, 
even after I'd told her directly it wasn't.

That conversation was never really about 
tabling. It was brand chaos showing up on 
paper. Her offer wasn't built around who I 
was — it was built around what she already 
had to sell. And no amount of tweaking on 
that pricing sheet was going to fix a mis-
match that started upstream.

So how do you make sure your brand re-
flects clarity, not chaos? Focus on your 

brand — it's the foundation, not any single 
tool. It's about whether your operations, the 
actual decisions you've made about who 
you serve, are consistent with what you're 
asking someone to say yes to. If they're not 
aligned, no template rescues that.

That's not going backward — it's building the 
infrastructure that was always the missing 
prerequisite for the credibility you're after.

Here's what I want you to walk away with: 
your brand is the foundation of your vis-
ibility strategy. Every "yes" you'll ever receive 
— for podcasts, press, features, partner-
ships — comes from positioning that's clear 
before the opportunity presents itself. The 
key isn't finding more doors to knock on. It's 
being clear about which doors actually fit 
your direction.

So before you tweak another word on your 
website, your kit, or your pitch, ask yourself: 
if someone stripped away every credential 
and every "as seen in," what would still be 
true about what you stand for? Start there. 
That's your actual brand power, on paper 
and off.

By Dianne Wilson | Owner of 
Dianne Wilson Co.

Reading time: 4 minutes

What's Really Behind Every Yes You'll Ever Get
BRAND FOUNDATIONS

ACTION ITEM: Download our brand guide 
inside the AMSE Circle Platform. Join today 
at www.amsemembers.com

http://www.amsemembers.com
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BRAND FOUNDATIONS

Once upon a time, on a hazy August morn-
ing in 2025, I sat with my laptop open and 
felt something I hadn't expected: grief. I 
was grieving Coach Shanita, the identity I'd 
spent a decade building as a mental health 
coach and author who taught people how 
to activate courage to live victorious lives.

That version of me had evolved into some-
thing so much bigger — a platform that 
used the same work to reach not just grown-
ups, but kids too. My vision of growing my 
message to encourage youth felt so solid 
on the inside, but was not even close to 
completion on the outside.

My new website pages led to 404 errors. My 
children's book was still in "coming soon" 
status. My social handles were renamed to  
@couragemagicbooks, but there was nothing 
of interest posted. The unfinished pieces were 
so anxiety-inducing I almost reverted back to 
my people-pleasing, perfectionist ways.

Then, of course, my own courage — who 
shows up for me as a warrior goddess — 
laughed at me. I had invited people to show 
up in their courage for years (I had written 
a whole book about the topic!), yet I was 
scared of marketing my messy middle.

So after a good cry, I did the only coura-
geous thing I could do: I showed  
up anyway.

Gem Drop #1: Share Process, 
Not Just Polish

The public wasn't aware of my progress, so 
I got on camera to share updates even on 
days I didn't feel ready. I talked openly about 
working with a mentor to figure out self-
publishing. I shared real-time, behind-the-
scenes videos about my hardships with no 
fancy curation. I even posted my first book 
cover reveal, only to cancel that illustrator's 
contract, and the cover design, weeks later. 
I felt super ashamed by my impulsive post, 
and braced myself for questions like "Why 
doesn't your cover match the one from your 
previous post?" But you know what hap-

pened? No one noticed. This taught me that 
I can give myself permission to embrace 
my mistakes and connect with an audience 
who's more interested in my evolution than 
in a finished product.

Gem Drop #2: Trust  
Yourself First

The obvious advice is "don't wait until you 
have it all figured out." What I'd add is this: 
trust yourself enough to know when it's time 
to change, even before your business is ready 
to reflect that change. When you get aligned 
with what you know your community needs, 
even imperfectly, people bear witness to your 
authenticity. And guess what? Authenticity 
builds trust. Engage in whatever modality 
you need to build that self-trust. For me, it 
took practicing my own Courage Kit frame-
work daily, because I needed the reminder as 
much as anyone I coached.

Gem Drop #3: Keep Your 
Courage Squad Close

The people around me — an author 
workgroup, close friends, my three kids, 
colleagues outside my industry who had 
enough distance to be objective — didn't 
know the details of my messy middle. But 
they were consistently more excited about 
what I was building next than they were 
fixated on some polished "finish line." That 
encouragement carried me through the full 
year it took to bring Courage Magic, and my 
debut children's book C is for Courageous, 
to life.

Gem Drop #4: Reframe  
the Reset

The hardest mental shift was learning to stop 
saying "I'm new to the children's literature 
space" and start saying "I bring 15+ years of 
knowledge to a social-emotional topic that 
kids need now more than ever." I wasn't burn-
ing my experience to the ground and starting 
over. Instead, I was folding it all in — the wins 
and the failures — into who I was becom-
ing. Shedding my compare-despair mindset 
about other entrepreneurs "who made it" 
also made that reframe possible.

Looking back, what I did wasn't just brave 
storytelling. It was a visibility strategy, even 
if I didn't have the language for it at the 
time. In a space where everyone waits until 
things are perfect to show up, I showed up 
anyway. I believe my radical transparency 
is what made people stop scrolling, fol-
low along, and start trusting me before the 
transformation was even finished. And to be 
honest, that's the kind of loyalty a polished 
launch could never manufacture.

Truth be told, I'm still building. New graph-
ics, new offerings, new pieces get added 
most days, and there's no finish line waiting 
for me on the other side. So instead of 
chasing "done," I've started asking myself a 
gentler question: "Can this feel complete for 
today?" Most days, the answer is yes — and 
that's enough to keep going.

Messy Middle Marketing:  
A Story About Rebuilding in Real Time

By Shanita Liu | Creator of 
Courage Magic

Reading Time: 3 minutes 

ACTION ITEM: RSVP for Imposter Syn-
drome Rest inside the AMSE Circle Platform. 
Learn more at www.amseagency.com.

For the military spouse who’s always
taking care of everyone else....
It’s time to take care of you too.

S C A N  T H E  Q R  C O D E
T O  D I S C O V E R  T H E
B O O K  A N D  L E A R N

M O R E

YOU’VE TRIED THE DOCTORS,  THE LABS,
THE SUPPLEMENTS,  AND THE PROTOCOLS.  
WHAT IF THERE’S 

INTRODUCING 
A new approach to
understanding your health, your
body, and your path to healing.

The Perfect Health Blueprint

ANOTHER WAY? 

Courtney Meinders, Transformational Health Coach
Physician Assistant | Functional Medicine Practitioner | 
Master Practitioner of NLP I Author, The Perfect Health Blueprint

Amber Budzynski | Owner of Bud Fam Co. 
Photo Courtesy of AMSE®

https://amseagency.com
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Long before I thought about personal 
branding, content strategy, or visibility, I  
had Taz.

Taz is an ex-racehorse I bought straight off 
the track with hopes of turning my rodeo 
dreams into reality. But describing him as 
simply my “barrel horse" completely misses 
the mark. Over the years, he became one of 
the most recognizable parts of my story, and 
he was there for nearly every chapter.

Taz traveled across the country with me, run-
ning barrels and seeing America one rodeo 
at a time. He appeared in front of countless 
cameras, not just in competition, but in cam-
paigns, magazines, articles, photoshoots, 
and branding content. He showed up again 
and again online. I joked that he is "the most 
photographed horse in the world," but I just 
might be right.

At first, none of it was a branding strategy. 
I was simply sharing my life. That may be 
exactly why it worked.

As my social media following grew, I realized 
people remembered Taz and connected with 
him as much as they connected with me. 
They recognized him. They rooted for him. 
They watched a story unfold with both of us 
side by side.

Importantly, they did not meet Taz after the 
hard work was finished. They got to know 
him along the way.

I shared the process of training him from the 
beginning, but it was not always pretty, and 
it certainly was not a highlight reel. People 
saw the struggles, mistakes, progress, and 
breakthroughs. Eventually, they saw the 
incredible partnership that emerged. They 

watched the day me and Taz earned our 
professional rodeo cards together, and the 
chapter when I left the military to pursue 
barrel racing full time.

Then they saw what happened when the 
dream did not go according to plan.

Taz got hurt. I went broke. I pivoted into 
military contracting as a civilian to get back 
on my feet.

That willingness to show the process instead 
of only the polished result became a theme 
far beyond horses.

It was during a contracting deployment to Af-
ghanistan that I met my husband, Ted, and be-
gan rebuilding my life. Through deployments, 
career changes, sacrifices, moves, and long 
seasons away from home, the life I wanted to 
build around horses remained a constant.

It eventually took four books to put that 
story, and everything I learned along the 
way, onto paper. The Enough Evolution, 
consisting of Not Enough, Had Enough, Am 
Enough, and Never Enough, explores becom-
ing, healing, ambition, identity, and the 
imperfect process behind building a life.

I am standing here not despite my struggles, 
but in many ways because of them. Showing 
the strings was part of the story when I was 
training Taz and turning pro, just as it was 
when I returned to deployment work and re-
built after losing the version of life I thought 
I was going to have.

Pivoting is something I have done again and 
again, but giving up has never been part of 
the plan.

Today, I am a bestselling author, entre-
preneur, chef, student pilot, former rodeo 
queen, and current Mrs. Oklahoma. I have 
worked in aviation and intelligence, built 
businesses, renovated houses, and contin-
ued deploying for work. And am happy to 

report that the barrel racing dream is still 
alive and well. Ted and I founded Rockstar 
Ranch, where we are raising and training the 
next generation of barrel racing horses.

On paper, those things do not fit neatly into 
one personal brand.

Taz did not make the list more logical. He 
made it more human.

He became the thread connecting the dif-
ferent versions of my life, because so much 
of what was built was for him or with him in 
mind. I live in Oklahoma to be in the heart of 
barrel racing country. Jobs accepted, sacri-
fices made, businesses started, and dreams I 
pursued were connected to the life I wanted 
to create.

There is tremendous pressure on entrepre-
neurs to look "professional." In trying to cre-
ate credibility, they sometimes edit out the 
very thing that would have made someone 
remember them.

For me, that thing happened to have  
four legs.

Taz was authentic, visually distinctive, and 
impossible to manufacture. At 15.3 hands, 
he is big, beautiful, and incredibly smart. He 
is trained at liberty, can lie down on com-
mand, sit up, and be ridden without a bridle. 
He has even worn enormous dresses draped 
across his back for photoshoots, something 
most horses would find frightening.

Someone could copy a color palette,  
content strategy, or business model. They 
could never copy my bond with Taz or  
the years spent building the trust behind 
those photographs.

There is another chapter to Taz's story now.

He will most likely never rodeo again, but 
his value was never dependent on what he 
could accomplish in an arena. He will always 

have a place in my pasture because he is not 
a marketing tool or a piece of content.

He is family.

For military spouse entrepreneurs especially, 
there is a lesson in that continuity. Military 
life can change the external pieces of an 
identity over and over again: where you live, 
what job you have, whether your spouse 
is home, and what plans survive the next 
assignment. A personal brand built entirely 
around a title, business, or location can dis-
appear when circumstances change.

The authentic pieces of your story travel 
with you.

The lesson is not that every entrepreneur 
needs a horse. The lesson is that every entre-
preneur should figure out what their "Taz" is.

It might be an unusual hobby, an animal, a 
skill, a family tradition, a personal style, or 
something they have dismissed as irrel-
evant to business. Often, it is the thing they 
hesitate to share because it does not seem 
professional enough.

Put what you genuinely love at the center of 
your brand, and you never have to manufac-
ture a character for people to follow.

Taz never needed to be invented as my 
brand mascot. He naturally belonged there.

Sometimes the most powerful visibility 
strategy is not creating something new. It is 
recognizing the value of what was there all 
along and being vulnerable enough to share 
it with the world.

BRAND FOUNDATIONS

By Jenna René Soto | Founder 
of Rockstar Ranch

Reading time: 5 minutes

Your Brand Mascot:  
How One Unexpected Asset Gave Visibility Across Every Platform

Jenna Soto | Founder of Rockstar Ranch  
Photo Courtesy of AMSE®

ACTION ITEM: Watch the Brand Visibility 
Replay inside the AMSE Circle. Join at  
www.amsemembers.com

http://www.amsemembers.com
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Every business has a story. Every military 
spouse entrepreneur has one too. The 
question isn't whether you have a story. The 
question is whether you're telling it.

For more than twenty years, I've helped 
service members, veterans, military spouses, 
and their families discover something they 
often overlook: the value of their own story. 
Many people believe a résumé is simply a 
list of jobs and responsibilities. I've spent my 
career helping clients recognize that their 
experiences, leadership, resilience, and ac-
complishments tell a story employers want 
to hear.

That same principle applies to  
entrepreneurship.

Many entrepreneurs spend countless hours 
wondering what to post on social media, 
how to grow their audience, or how to build 
their brand. They search for new content 
when the most valuable message has 
been with them all along: their own story. 
Every challenge you've overcome, every 
lesson you've learned, every client you've 
served, and every milestone you've reached 
becomes an opportunity to connect with 
someone else.

Learn How to Uncover the 
Story Behind Your Business

My story began long before I became an 
entrepreneur. As the daughter of a World 
War II veteran and a mother who believed 
in serving others, I learned that helping 
people was never about recognition. It was 
about making a difference in someone's 
life. Those values stayed with me through 
college, throughout my career in human re-
sources, and eventually led me to establish 
a business while living overseas as a military 
spouse. Helping veterans, service members, 
and their families build meaningful careers 
wasn't simply a business opportunity. It 
became my calling.

Throughout my career, I've witnessed 
firsthand what happens when someone 
learns how to tell their story. One client 
retired from the military after 23 years of 
enlisted service with an associate degree. 
On paper, many would have underestimated 
his qualifications. By uncovering his leader-
ship, accomplishments, and transferable 
skills, I helped present his story in a way that 
reflected his true value. He entered federal 
service as a GS-13 because he was able to 
reframe how he communicated his story, 
not because it changed.

The same is true for every military spouse 
entrepreneur. People don't connect with 
logos. They connect with people. They want 
to know why you started your business, what 
challenges you've overcome, what problem 
you're passionate about solving, and how your 
experiences shape the way you serve others.

Learn How to Turn One  
Story Into Multiple Pieces  
of Content

Those experiences become the foundation 
for your website, blogs, newsletters, social 
media posts, podcasts, speaking engage-
ments, and everyday conversations. One 
story can become many pieces of content. 
A single experience can become an About 
page, a blog article, a podcast episode, a 
newsletter, a social media post, or the begin-
ning of your next presentation. Instead of 
constantly searching for something new 
to say, recognize the value in what you've 
already lived.

But for me, this work has a much deeper 
meaning than accolades, awards, or recogni-
tion. I'd rather stay humble and let the work 
speak for itself.

The real reason I do what I do is because of 
the phone calls:

"I can support my family now." "I can finally 
breathe." "My bills are going to be paid."

Sometimes the conversation ends with, 
"Thank you. Whatever you need, just ask me. 
I've got you, Mrs. D."

That kind of gratitude is something money 
can never buy. To me, this work means 
knowing that because someone finally 
learned how to tell their story, they now 
have hope, opportunity, and the ability to 
provide for the people they love.

For more than twenty years, I've helped 
military families translate their stories into 
careers, interviews, and opportunities with 
Fortune 500 companies. That's the point. A 
powerful story doesn't just build connec-
tions — it opens doors. It allows you to be 
seen, booked, hired, and trusted.

Your story isn't just content. It's your most 
powerful visibility tool. I've watched it prove 
true in every client I've ever worked with.

The next time you're wondering what to 
post, don't start by searching for content 
ideas. Start with your story. It has been with 
you all along.

Now... tell it.

STORYTELLING AND CONTENT

By Franchette Dyer | Owner of 
Vetech Business Services, LLC

Reading time: 5 minutes

Are You Telling It?  
Why Your Story Is Your 
Most Powerful Content

ACTION ITEM: Introduce yourself inside 
the AMSE Circle Platform. Join at www.
amsemembers.com

Christina Kimbrough | Owner of Freelife 
Photo Courtesy of AMSE®

http://www.amsemembers.com
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Picture a vast, old forest, full of trees of every 
size, shape, and age — some towering, some 
young and reaching for the light. Now picture 
one tree in particular with roots that run deep 
into rich soil. The forest has already given it 
everything it needs to grow: light, water, space 
above and below the ground. Nothing is with-
held. It has full permission, from the forest itself, 
to grow exactly as large and as full as it was 
always meant to be.

And yet, notice what this tree does. Whenever 
a branch begins to reach toward the light it's 
entitled to, something in the tree hesitates. It 
curls the branch back in, trims itself smaller, 
quietly, before anyone even asks it to. No other 
tree has asked this one to be small. The forest 
isn't crowded; there's more than enough sky for 
everyone's branches. But somewhere deep in 
its own roots, this tree decided that the safest 
shape to be is a smaller one — and staying 
small on purpose, day after day, is its own kind 
of exhaustion.

That image lives inside a hypnosis script I wrote 
for a client who couldn't imagine visibility as 

anything but a threat. If people saw her posts, 
they might judge her. Her family would be 
critical, dismissing the profession she'd chosen 
as silly. Underneath it all sat a deep-seated case 
of imposter syndrome, and once that took hold, 
any kind of visibility felt like a threat — the way 
it does for many entrepreneurs, sometimes to a 
debilitating degree.

Logic says visibility is necessary for success, and 
that critics simply aren't your people. But logic 
loses when imposter syndrome is running the 
show, because a deeper need — the need to 
stay safe — has taken over.

Notice where the shrinking shows up first. 
It's the caption deleted before posting, the rate 
that hasn't moved in two years, the message 
left in drafts. That's where the survival pattern is 
running the show.

By the end of the session, my client wasn't just 
relaxed. She was willing, for the first time in a 
long time, to imagine taking up her rightful 
space in her marketing, pricing, and business. 
The brain responds beautifully to imagery, so 
when a client has tried everything else, this is 
often where the effort finally pays off.

As the owner of Heather Jones Coaching LLC 
and a certified hypnotherapist who works 
with entrepreneurs on the fear of visibility, I've 

learned that "just be more confident" is rarely 
useful advice. Fear of visibility isn't a confidence 
problem — it's a subconscious survival pat-
tern, and it's usually the exact thing standing 
between a business and its full potential. For 
military spouse entrepreneurs, it has plenty of 
opportunities to take root.

For military spouse entrepreneurs, this pattern 
often has less to do with lifestyle and more 
to do with identity. When "military spouse" 
or "mom" sits at the center of who someone 
believes herself to be, and "business owner" is 
still an outer layer she's trying on, those older, 
deeper roles win the competition every time. 
The business owner identity simply hasn't yet 
earned the same standing as the roles that 
came first.

Ask what's actually being protected. Get 
specific: what am I protecting myself from by 
staying quiet right now? The honest answer is 
rarely about the business itself — more often 
it's about rejection, judgment, or the exhaus-
tion of being seen while already stretched 
thin. Naming it hands some of that power 
back to you.

Underneath it all is a belief system, and belief 
systems drive our habits, fears, and ways of 
being. I know this pattern from the inside. As 
a veteran and military spouse who built my 

own business around the demands of that life, 
I've lived the version of "starting over" that so 
many readers of this publication know well. My 
insight isn't to muscle through the fear with 
sheer willpower, but to recognize the pattern 
for what it is — a protective response — and 
give it something safer to do instead.

Act before the fear fully clears. Confidence 
tends to follow action, not precede it. One vis-
ible move this week, even a small one, retrains 
the nervous system faster than waiting to feel 
brave enough.

Rebuilding a brand after a move, a deploy-
ment, or a hard season was never about finding 
more confidence. It's about giving the part of 
you that learned to hide, something safer to 
do than to protect you from being seen. That's 
brand power: not volume, not confidence on 
command, but a business no longer asking 
permission to be seen. The tree in the forest 
doesn't ask permission to grow. Neither should 
you in the business you've built.

From Cower to Power:  
What's Really Keeping Your Brand Small

By Heather Jones |  
Owner of Heather Jones 

Coaching, LLC 
Reading time: 4 minutes

ACTION ITEM: RSVP for Imposter Syn-
drome Reset Session with Heather Jones 
inside the AMSE Circle Platform. Join at 
www.amsemembers.com

My brand wasn't built around being the 
loudest voice in the room. It was built 
around presence.

At the center of BRIO ÉLAN is a ritual: Pause. 
Restore. Reflect. Lead. That ritual is more 
than a marketing phrase. It's the heartbeat 
of my brand — the belief that self-care isn't 
an escape from responsibility, but prepara-
tion for it. For me, it begins with a pause: 
creating space to breathe before reacting to 
the demands of family, business, leadership, 
and transition. It continues with restoration 
through intentional care of the body, mind, 
and spirit. Reflection follows through prayer, 
journaling, or quiet self-assessment. Then 
comes leadership: returning to my work, 
home, and calling with greater confidence, 
calm, and purpose.

That's the story BRIO ÉLAN tells — and it's the 
same story that shapes everything I put into 
the world publicly. Faith looks like steward-
ship for me: the belief that gifts, ideas, and 
opportunities aren't accidental, but assign-
ments to be handled with intention. It keeps 
my message grounded, not performative. 
Even when I share ambition, I do so from 

a place of purpose rather than pressure. 
Elegance shows up as restraint — clean visu-
als, thoughtful language, elevated product 
presentation, and a calm, aspirational tone 
in my content, my PR, and my visual identity. 
In a digital world that rewards speed and 
overexposure, elegance gives me permission 
to be selective. Every photo, email, article, 
partnership, and public appearance becomes 
part of the brand's atmosphere.

This has become even more meaningful 
during a season when my business momen-
tum had to make room for major family 
decisions. As my husband prepared for an 
overseas assignment as a geo-bachelor, I 
chose to stay behind for my daughter, who 
is beginning four uninterrupted years of 
high school — something many military 
children never get. I also chose to be present 
for my aging parents during a critical season 
of their lives. That decision meant giving up 
my own space, my familiar routine, and the 
opportunity to experience life overseas with 
my husband.

Through it all, BRIO ÉLAN entered a qui-
eter season publicly. Yet that pause didn't 
erase the brand's purpose. It clarified it. It 
reminded me that a brand isn't measured 
only by constant posting, perfect visibility, 
or nonstop momentum. Sometimes it's mea-
sured by whether it still has a clear heart-

beat when the founder is holding together 
a household, a marriage, and a business all 
at once.

A memorable brand isn't simply a logo, 
product, or caption style. It's a consis-
tent emotional experience. When people 
encounter it, they should know what it 
feels like. For BRIO ÉLAN, that feeling rests 
on three things: faith, elegance, and ritual. 
Ritual is what makes the brand memorable. 
Products may introduce people to BRIO 
ÉLAN, but ritual gives them a reason to re-
turn. A serum becomes more than skincare. 
A candle becomes more than fragrance. A 
journal becomes more than paper. Each one 
supports a moment of restoration, and each 
message points back to the same invitation: 
pause, restore, reflect, and lead.

Military spouse entrepreneurs looking 
to build the same kind of foundation can 
start with these steps:

1.	 Identify the core ritual, belief, or value 
at the center of the brand. Then write 
the origin story around that single thread 
instead of relying on a general bio.

2.	 Develop a signature visual and verbal 
identity — colors, a tagline, a recurring 
phrase, or a distinct tone — that shows 
up consistently in content, PR, packag-
ing, and partnerships.

3.	 Let the brand's values shape where the 
story is told. A wellness brand, faith-
rooted brand, luxury brand, or leadership 
brand does not have to remain only in 
military spouse spaces. Pitch podcasts, 
magazines, panels, and communities that 
align with the larger message.

4.	 Use every feature, article, collabo-
ration, or speaking opportunity to 
reinforce credibility. Add an "as seen 
in" section to the website, update the 
email signature, and repurpose press 
mentions into social content that builds 
trust over time.

None of this requires constant noise. Some-
times it simply requires knowing what the 
brand stands for — and having the con-
fidence to let that truth lead, even in the 
quiet seasons.

By Yolanda Crenshaw | 
Founder of BRIO ÉLAN
Reading time: 4 minutes

The Quiet Kind of Powerful:  
Faith, Elegance, and Ritual

ACTION ITEM: RSVP for Imposter Syn-
drome Rest inside the AMSE Circle Platform. 
Learn more at www.amseagency.com.

http://www.amsemembers.com
https://amseagency.com
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STORYTELLING AND CONTENT

SEND YOUR 
WISH LIST TO SANTA!

1

Write your letter 

Don’t 
forget to 

decorate it!

2

Address it to:

Santa Claus
c/o Stars and Stripes

North Pole
OPC 469, Box 12
APO, AE 09227

For more information, visitFor more information, visit

europe.stripes.com/letters-to-santa

3

Drop it into any US or APO mailbox*

*No postage necessary if mailing from an APO/FPO.

SPONSORED 
BY

Postmark by Dec. 15, 2026 and Santa may have time to send a note in return!
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I teach women how to release limiting beliefs 
and step into the person they're meant to be-
come. Ironically, the hardest person I've ever 
had to coach was myself.

In 2023, I was building my coaching business 
after overcoming a decade of chronic illness 
when a few familiar symptoms began creep-
ing back. They weren't enough to derail my 
life, but they were enough to wake up an old 
identity I thought I'd left behind.

Suddenly, I wasn't thinking like a business 
owner anymore.

I was thinking, Who am I to help other women 
heal if I'm still figuring this out myself?

Without realizing it, I started shrinking. I hesitat-
ed to post online. I second-guessed launching 
new offers. I questioned whether I was quali-
fied to coach anyone. Looking back, it wasn't a 
marketing problem or a business problem.

It was an identity problem.

As a military spouse entrepreneur, I've owned 
my own business since 2021. During that 
time, we've moved four times because of the 
military. Every PCS meant rebuilding from 
scratch: finding a new community, creating 
new connections, and growing my business 
all over again. Like so many military spouses, I 
became really good at starting over. But each 
move also challenged something deeper: who 
I believed I was.

On paper, I looked qualified. I'm a physician 
assistant, health coach, NLP practitioner, and 
have spent years overcoming chronic illness 

before helping other women do the same. Yet 
none of those credentials quieted the voice 
asking, Who am I to do this?

Then I realized something surprising. I was 
teaching my clients every day to recognize 
limiting beliefs, release old identities, and 
intentionally choose who they wanted to 
become. Yet I hadn't fully done that work in 
my own business. The breakthrough wasn't 
earning another certification or waiting until 
I felt completely confident. It was deciding to 
show up before I felt ready.

I committed to posting on Instagram Stories 
every day, even though it terrified me. I didn't 
have a huge following or countless testimo-
nials. When I couldn't find paying clients, I 
coached people for free. Those experiences 
became testimonials. The testimonials built 
credibility. The credibility built confidence.

I wasn't becoming confident before I took ac-
tion. I became confident because I took action.

The same thing happened when I decided to 
write my first book. For years, I told myself I 
wasn't a writer. Who was I to think I could write 
a book? Then I gave myself thirty days. Every 
Saturday morning, while my husband stayed 
home with our kids, I sat in a coffee shop and 
wrote. Week after week. Page after page.

Today I'm the author of The Perfect Health 
Blueprint. Not because someone gave me per-
mission, but because I wrote the book. Action 
changed my identity.

One image reminds me of this every time I 
see it: a flower growing through a crack in 
the pavement. It doesn't wait for perfect soil 
or ideal conditions. It pushes its roots deep 
enough to find what it needs, breaks through 
the concrete anyway, and transforms an 

ordinary sidewalk into something beautiful. 
Entrepreneurship is much the same.

As military spouses, we rarely build busi-
nesses under perfect conditions. We build 
them through PCS moves, deployments, 
career interruptions, changing communi-
ties, and seasons of uncertainty. If we wait 
until everything feels stable or we finally 
feel "qualified enough," we may never begin. 
Sometimes growth simply means blooming 
where you're planted.

Looking back, my business didn't grow 
because I found a better strategy. It grew 
because I finally stopped waiting to become 
the perfect version of myself before allowing 
people to see me. Now, whenever fear starts 
asking, Who am I to do this? I answer with a dif-
ferent question: Who am I becoming?

Because identity isn't something we earn at 
the finish line. It's built every time we choose 
to act like the person we hope to become. Like 
the flower that pushes through a crack in the 
pavement, you don't need perfect conditions 
to grow. You simply need the courage to take 
the next step. The future version of you isn't 
waiting for permission. She's waiting for you 
to begin.

Train Your Brain for Success
I recommend spending a few minutes each 
morning visualizing the entrepreneur you 
want to become. Instead of watching yourself 
from the outside, step into your own body. 
See what you see, hear what you hear, and feel 
what it feels like to already be the confident, 
capable entrepreneur you're becoming. The 
brain has difficulty distinguishing between 
vividly rehearsing an experience and actu-
ally living it, making visualization a powerful 

way to prepare for real-world action. Then ask 
yourself one simple question: What would this 
version of me do today? And go do it.

STORYTELLING AND CONTENT

By Courtney Meinders |  
Owner TheWellThing 

Reading time: 4 minutes

ACTION ITEM: Attend our monthly  
“Imposter Syndrome Reset Circle” on the 
AMSE Circle Platform. Join at  
www.amsemembers.com

I Teach Identity Work. 
Here's What Happened When I  
Finally Did It on My Own Brand

Photo Courtesy of AMSE®

http://www.amsemembers.com
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There's a piece of advice every founder 
eventually gets: build a community. Grow 
your audience, create belonging, become the 
leader people trust. It's good advice — and it's 
also, quietly, incomplete.

Because somewhere in that advice is an as-
sumption nobody says out loud: that you, the 
founder, stand outside the thing you built. 
You're the architect. The visionary. The one 
everyone else leans on. You give; they receive. 
You lead; they follow. It's a tidy organization 
chart, and for a while, it works.

Until it doesn't.

I learned this the slow way, watching AMSE 
grow from a single Facebook group into 
a membership organization spanning 14 
countries. In the early years, it was easy to 
stay close — I was still in the group, still 
swapping advice, still needing the same 
things everyone else needed: a lead, a 
referral, a gut-check on a decision I wasn't 
sure about. But as the organization scaled, 
something shifted. I started showing up as 
the person with answers, not the person 
with questions. I became the resource, not a 
member of the room.

And here's the thing nobody tells you: that 
shift feels like success. More structure, more 
polish, more distance between you and the 
day-to-day mess of the community — it looks 
like growth and reads as leadership. But it's 
also exactly what starts to hollow a communi-
ty out from the inside, and exactly what burns 
founders out faster than almost anything else 
in the job.

Because a village isn't a service. It's a relation-
ship. And relationships only hold when both 
sides are still showing up as people who need 
something, not just people who provide 
something.

What Staying A Villager  
Actually Looks Like

This isn't about performing vulnerability for 
content. It's a genuine operational shift in how 
you lead.

It means asking your own community for help 
— not just offering it. When I need a vendor 
recommendation, a gut-check on a pricing 
decision, or even just someone to tell me a 
launch plan makes no sense, I ask inside AMSE 
the same way any member would. Not as a 
PR move, but because I actually need it, and 
because the community is genuinely the best 
resource I have.

It means letting people see you not know-
ing something. Founders often default to 
certainty because it feels like what leader-
ship requires. But certainty, performed long 
enough, starts to read as distance. Admitting "I 
don't know, what do you all think" does more 
for trust than any polished thought-leadership 
post ever will.

It means your content changes, too. Instead 
of only publishing what you've figured out, 
you publish what you're still working through. 
Instead of case studies that end in triumph, 
you tell the version that's still messy. That's a 
harder kind of content to make — it requires 
actual openness, not a curated version of it — 
but it's the kind that builds trust that survives 
algorithm changes, platform shifts, and 
growth spurts, because it was never depen-
dent on the platform in the first place.

Staying A Villager Doesn't 
Stop at The Edge of Your 
Own Community

There's a version of "staying a villager" that 
only counts within the walls of what you built 
— showing up in your own Facebook group, 
your own Circle, your own audience. But that's 
still a version of you at the center, just a more 
humble one. The deeper practice is investing 
in communities that aren't yours: showing up 
as a member somewhere you have no title, no 
platform, and nothing to gain but the relation-
ship itself. A mastermind you didn't start. A 
local business group. Another founder's com-
munity, where you're just one more person in 
the room.

This matters more than it looks like it should, 
because it's the clearest proof — to yourself, 
and eventually to your own audience — that 
you don't need to be the leader to show up. It 
keeps you fluent in what it actually feels like 
to be a member: to ask a naive question, to 
need a favor, to sit with uncertainty in front 
of people who don't already see you as an 
expert. That fluency is what you bring back to 
your own community, and it's the difference 
between a founder who remembers what 
belonging feels like and one who's forgotten 
because she hasn't practiced it anywhere but 
center stage.

Six Easy Ways to Start Today

You don't need a strategy overhaul to become 
a villager again. Start small:

1.	 Post a real question in AMSE Circle, 
not just an answer. Next time you're 
stuck — pricing, a vendor, a launch 
decision — ask the community instead 
of figuring it out alone. It signals you're 
still in the room, not just running it.

2.	 Use the CEO Hotline as a two-way 
channel. Send a voice memo about 
something you're unsure of, not just 
something you've mastered. Coaching 
isn't only for the people you're coaching.

3.	 Show up in a chapter meeting as a 
member, not a keynote. Sit in, listen, 
contribute the way anyone else would 
— no agenda, no announcement.

4.	 Reply to comments with a question 
back. Instead of a polished response, 
ask what worked for them. Let your au-
dience teach you something in public.

5.	 Share one "still figuring it out" post 
for every "here's what I learned" post. 
If your content is only ever the after-
photo, your audience never sees the 
moment they could actually help you.

6.	 Join a community that isn't yours. 
Find a mastermind, group, or space 
where you're just a member — no title, 
no platform. Show up the way you'd 
want your own members to show up.

None of these require new tools or new time 
— just a shift in whether you're standing at 

the center of the room or sitting in the circle 
with everyone else.

Why This Matters More for 
Military Spouse Entrepreneurs 
Specifically

Our community already understands some-
thing most founders have to learn the hard 
way: nobody builds a life — or a business — 
alone while constantly starting over. Every 
PCS, every deployment, every new duty 
station forces you back into a village you don't 
already belong to. You know, better than al-
most anyone, that survival depends on being 
willing to need people, not just being willing 
to help them.

That instinct is a business asset. The founders 
in our community who build the strongest, 
most loyal followings aren't the ones who've 
built the most polished personal brand — 
they're the ones who never stopped letting 
their community see them as one of them. Not 
above the room. In it.

So if you're building something right now — a 
business, a brand, a following — ask yourself 
honestly: are you still in the village, or have 
you quietly moved outside it to run things?

The answer changes everything about how 
you lead from here.

STORYTELLING AND CONTENT

By Monika Jefferson | CEO/
Founder of the Association of 
Military Spouse Entrepreneurs®

Read time: 6 minutes

Build the 
Village,  
Then Stay In It

Heidi Blair - Retired USAF Veteran -
Military Spouse

Maxwell Leadership Certified Trainer

Are you a Tigger, an Eeyore or Piglet?

Your communication style is either
connecting you to your team or
quietly pushing them away. Find out
which one you are and what to do
about it.

Connect. Lead. Grow.

transforminglifewithheidi.com

Transforming Life with Heidi

Heidi@transforminglifewithheidi.com

WORKSHOPS DISC ASSESSMENTS

LEADERSHIP TRAINING COACHING

Disclaimer: Independent work. Not affiliated with or endorsed by Disney.

Based on A.A. Milne’s 1926/1928 books.

ACTION ITEM: Log into your AMSE Circle 
platform on web or app. Join at www.amse-
members.com

Erin Henderson | Owner of Erin Henderson Media 
Photo Courtesy of AMSE®

http://www.amsemembers.com
http://www.amsemembers.com
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Every week, podcast pitches land in my inbox. 
As the host of Bookish Flights, I've spent the 
past four years interviewing more than 250 
authors, entrepreneurs, and business owners. 
I've seen pitches that immediately spark my 
interest, and others that miss the mark.

The difference rarely comes down to follower 
count or years of experience. The strongest 
pitches have something much more valuable: 
a clear story and a unique perspective.

Pitch a Conversation

Podcast interviews aren't commercials — 
they're long-form conversations. While hosts 
expect you to mention your business, book, or 
service, what they're really looking for is some-
thing their listeners will want to hear.

Before writing a pitch, spend time researching 
the show. Listen to a few episodes and browse 
the previous episode titles. This will help you 
determine whether the podcast is the right fit 
for you, and help you write a pitch that feels 
thoughtful instead of mass-produced. When 
reaching out, mention a specific guest or 
episode you enjoyed. Then explain what your 
story or expertise could bring to the listeners.

Your Story Is Bigger Than 
Your Business

Many people pitch only their business or 
product. The best guests know their business 
is only one chapter of their story. Military life, 
career pivots, leadership experiences, failures, 
and hobbies can all become great speaking 
topics. Those experiences shape your perspec-
tive and what you have to share.

On Bookish Flights, each guest brings three 
book recommendations to share. Books can 
be repeated, because no two guests will ever 
discuss the same book in quite the same way. 
The same is true of your speaking topics. You 
don't need a topic no one has ever discussed 
before — you just need to bring your own 
perspective to it.

Take a few minutes to brainstorm five to 10 
topics you could confidently discuss today, 
without hours of research or preparation. 
Some may relate directly to your business, 
while others should reflect the person 
behind it. Having this list ready will make it 
easier to choose the topics that best fit each 
podcast and personalize your pitch to that 
particular show.

Make It Easy to Say Yes

Podcast hosts are busy. Some of the quickest 
ways to lose their attention are mass emails, 
vague requests, getting the host's name 
wrong, or emails filled with industry jargon. 
Taking the time to actually get to know the 

show makes your email different, and that 
matters. One personalized sentence can com-
pletely change a pitch. Make it easy for the 
host to understand who you are, what you do, 
and why their audience would benefit from 
hearing your story.

Here's an easy pitch formula to follow: address 
the host by name, mention a specific episode 
you enjoyed, introduce yourself, suggest one 
or two speaking topics, and include links to 
your website or social media pages. Make your 
email easy to read and your ideas easy to find. 
If a host has to dig through your email to fig-
ure out why you're reaching out, you've prob-
ably already lost their attention. If you have a 
media kit, include it as an attachment rather 
than relying on it to tell your story for you.

Connection Beats Credentials

Some of my favorite interviews have come 
from guests with modest followings and very 
little media experience. What made them 
memorable was how they showed up for the 
interview. They got excited about what they 

were talking about and told stories instead 
of relying on rehearsed answers. The best 
interviews often happen when a guest almost 
forgets they're there to promote something 
and simply has a great conversation.

The goal isn't to sound impressive. It's to 
connect with the audience. When you do that 
well, listeners will naturally want to learn more 
about you.

Military spouses already have experiences 
worth sharing. They know what it means 
to build community from scratch, navigate 
uncertainty, and reinvent themselves along 
the way. Those aren't just life experiences — 
they're stories and perspectives someone else 
can learn from. And that's what ultimately 
makes a podcast host say yes. Not the biggest 
following. Not the most impressive résumé. 
It's showing the host what you can bring to 
their listeners.

Your story already has value. Don't wait until 
you feel more qualified to share it. No one is 
you — and that's your superpower.

STORYTELLING AND CONTENT

By Kara Infante | Owner of 
Bookish Flights 

Reading time: 4 minutes

ACTION ITEM: Tune into the AMSE 
podcast “Owning Up” wherever you listen 
& RSVP for Visibility Unlocked inside the 
AMSE Circle Platform. Learn more at  
www.amseagency.com.

What 250 Podcast  
Interviews Reveal About a 
Standout Pitch

https://amseagency.com
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GET SEEN: VISIBILITY & PR

I almost didn't walk over.

I was at TBEX (Travel Blogger Exchange 
Conference) in San Sebastian, surrounded 
by people with thousands of followers, while 
all I had were a few bylines and a small blog. 
A friend pointed across the room and said I 
should talk to Jessie from the Hamburg Tour-
ism board.

I walked over anyway. Months later, that 
conversation became a fully hosted press trip 
to Hamburg's Christmas markets.

I've built my entire business from overseas, 
and here's what I've learned about staying 
visible when time zones, language barriers, 
and the legal print all seem built to erase you.

Get Out of the Bubble  
On Purpose

Your base is comfortable and small, but vis-
ibility comes from your industry, not from 
staying on base. I joined the North American 
Travel Journalist Association, AMSE, the 
Travel Coach Network, Women Travel Lead-
ers, and Americans Working Around the 
Globe. Join the professional organization, 
not only the milspouse one. Or start some-
thing yourself: a content creators' group, a 
hub with Wanderful, a photo walk for local 
photographers.

Budget one in-person event a year as a busi-
ness expense. Conferences collapse the time-
zone problem — an afternoon in a hallway 
does what six months of email cannot.

Say yes to the unpaid door. The Stars and 
Stripes Europe volunteer program gave me 
visibility and editorial feedback in an industry 
that's hard to break into. Those bylines are 
how strangers find me now. Certifications 
help too.

Reach out to organizations in the military 
community; most people have no idea what 
you do. Offer something real: a workshop, a 
session at the family readiness center, photos 
for a unit event. It all leads to connections.

Treat The First Conversation 
As The Start, Not The  
Transaction

The introduction is the easy part. What comes 
after is the skill. Within days of flying home, 
I sent Jessie a thank-you note — no pitch 
attached. Months of monthly check-ins came 

before the invitation did. That trip didn't come 
from luck. It came from following up.

It works in reverse, too. After I published a 
piece about Bassano del Grappa, a PR rep 
from Poli Grappa invited me to join a media 
trip with writers across Europe. I felt out of 
place, but I knew I'd earned it.

Now, my meetings with tourism boards aren't 
pitches — they're about learning where I fit 
and what my perspective offers that no one 
else's can.

The practical version: Follow up within a 
week, then monthly. Never open with an ask. 
Publish often enough that people find you 
without an introduction.

Work The Visibility Levers 
SOFA Leaves Open

Status of Forces Agreements (SOFA) vary 
wildly by country. In Italy, I could work as 
long as I served the American community, 
billed in US dollars, and kept my LLC state-
side. Belgium was different — registering 
locally meant surrendering my SOFA status 
and Protocol ID.

This is exactly why networking became my 
most powerful visibility tool. When SOFA 
limits how you can advertise locally, paid 
marketing stops being reliable. Relationships 
pick up the slack — a byline read by the right 
person, a referral — no business license or ad 
budget required. My visibility wasn't a bonus 

to my business. It was the strategy SOFA left 
available to me.

Start Where You Are

You cannot negotiate with a SOFA. But you 
can decide whether your industry knows 
your name — a brand is who vouches for you 
when you're not in the room.

My path hasn't looked like anyone's busi-
ness plan. Eight and a half years of building 
from countries I didn't choose. If I can do it, 
so can you.

Your Next Steps: Build Visibil-
ity OCONUS

1.	 Join your industry's professional orga-
nization — not just the milspouse one.

2.	 Pick one in-person event for the year 
and budget for it now.

3.	 Say yes to one unpaid opportunity in 
the next 30 days.

4.	 Send a thank-you note within 48 hours 
of every new contact, then follow up in 
30 days.

5.	 Know your SOFA status before you 
make a move.

6.	 List three free visibility channels and 
start one this week.

7.	 Write down your "why" before your 
next introduction.

By Kimberly Kephart | 
Owner of Kimberly  

Kephart Travels
Reading time: 4 minutes

Visible By 
Design: 
A Milspouse Guide  
to Building Your 
Brand OCONUS

Impact Report 
AMSE MILITARY SPOUSE
ENTREPRENUER

Taylor Griffith | Founder Growing with Griffith  
Photo Courtesy of AMSE®

ACTION ITEM: Connect with other  
milspouses in our chat channels in  
the AMSE Circle Platform.  
Join at www.amseagency.com.

Erica Jones | Owner of Anchor Point Agency 
Photo Courtesy of AMSE®

https://amseagency.com
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Leading in Plain Sight:  
Building Brand Power 
Through Visibility 
I've spent years leading behind the scenes 
building communities, solving complex 
problems, and supporting missions far 
larger than myself. For a long time, I didn't 
recognize those same leadership skills as 
part of my personal brand. Visibility isn't 
self-promotion. It's about making my experi-
ence, expertise, and impact accessible to the 
people who need it most.

Every hour I've spent volunteering, support-
ing my spouse's unit, serving at my kids' 
school, or contributing to a cause I care 
about has strengthened my knowledge, 
credibility, and leadership skills. Those 
weren't just acts of service. They were the 
foundation of a personal brand built on 
resilience, adaptability, and influence.

Leadership isn't about becoming the  
loudest voice in the room. It's about making 
sure your expertise stops being the best-
kept secret.

Step One: Recognize Your 
Expertise
I remember sitting down to update my 
resume and hesitating, because my experi-

ence didn't fit neatly into a traditional job 
title. Years spent leading volunteer orga-
nizations, coordinating events, managing 
budgets, building community partnerships, 
recruiting volunteers, or supporting military 
units get dismissed too easily just because 
they were unpaid.

They shouldn't be. That experience is real 
leadership, project management, communi-
cation, and strategic planning.

The first step toward visibility is recognizing 
the expertise you already have. Take  
inventory of the roles you've held — SFRG 
leader, PTO president, PWOC membership 
chair, spouses' club officer, community vol-
unteer — and name the transferable skills 
each one required.

"Just a military spouse" has no place in 
that conversation. Before anyone else can 
recognize your expertise, you have to ac-
knowledge, value, and communicate it with 
confidence first.

Step Two: Create a Visibility 
Routine

Once I recognized the value of my own experi-
ence, the next step was making it visible. That 
didn't mean posting every day or becoming 
an influencer overnight. It meant creating a 
routine and showing up consistently.

Commit to one intentional action each 
week. Publish a LinkedIn post, pitch a 
podcast, write an article, schedule content, 
attend a networking event, introduce your 
business to a new audience. Every action is 
another chance for someone to discover the 
person behind the brand.

Perfectionism has silenced more military 
spouse entrepreneurs than lack of talent 
ever has. Waiting for the timing to feel right, 
the wording to be flawless, or confidence to 
magically show up usually just means the 
opportunity passes you by.

Visibility rarely waits for confidence. More 
often, confidence is built because you chose 
to be visible anyway.

Publish the article. Share the post. Send the 
pitch. Small actions build credibility and 
remind you that your voice, experience, and 
leadership deserve to be seen.

Step Three: Lead Through 
Service

The strongest personal brands aren't built 
by constantly talking about a business — 
they're built by consistently helping people. 
I've spent years sharing resources, answer-
ing questions, making introductions, help-
ing others navigate military life. Those acts 
of service are what build trust.

Whether it's recommending a resource, shar-
ing a lesson learned, connecting someone 
with the right person, or just responding 
thoughtfully to a message, every interaction 
is a chance to lead.

Leadership doesn't always look like standing 
at the front of a room with a microphone. 
Sometimes it looks like helping a new spouse 
feel less overwhelmed, or taking time to sup-
port a potential client. People rarely remem-
ber every post they scroll past, but they do 
remember how you made them feel.

When people trust your brand, they start shar-
ing your name in rooms you've never entered. 
That's when visibility becomes reputation.

Step Four: Say Yes Before You 
Feel "Ready"

This is the most uncomfortable step, because 
it means stepping outside what feels familiar. 
Growth rarely happens in comfort.

The opportunity might be a panel invitation, 
an article submission, a media pitch, a net-
working opportunity, a speaking engage-
ment. The specific opportunity matters less 
than your willingness to say yes.

Too often, we wait until we feel completely 
qualified, confident, or prepared. If everyone 
waited until they felt ready, countless  
ideas, businesses, and opportunities would 
never exist.

The biggest obstacle to visibility is some-
times not a lack of opportunity — it's get-
ting in your own way.

Step Five: Build Credibility 
Through Consistency

A recognizable personal brand doesn't 
happen overnight. It comes from repeatedly 
showing up with a clear message, a willing-
ness to serve, and a commitment to the 
community you're building.

Not every post will perform well. Not every 
article will get accepted. Not every pitch 
will get a response. Those moments aren't 
failures — they're part of the process.

The entrepreneurs who create a lasting im-
pact are the ones who keep moving forward.

Keep opening doors. Keep raising your 
hand. Keep showing up.

Because visibility isn't a single moment — 
it's a leadership practice.

GET SEEN: VISIBILITY & PR

By Allison Burton | Owner of 
Allison Burton Co.

Reading time: 4 minutes

Lyndsey Akers | Owner of Akers & Co. 
Photo Courtesy of AMSE®

ACTION ITEM: RSVP for our Leadership 
Lab monthly workshop. Join at www.
amseagency.com.You've Been 

LEADING 
All Along

https://amseagency.com
https://amseagency.com


•  Military Spouse Entrepreneur Guide 2026  • Fall 2026Page 20

GET SEEN: VISIBILITY & PR

When you're a business owner, no one comes 
and gives you a certificate of success. At-
torneys and accountants pass exams. Doctors 
have boards. You have to find a way to estab-
lish your own credibility. I found that legacy 
media has a way of extending that credibility 
after I was cited as the primary source in a 
national USA Today special military edition 
travel piece, as founder of Camouflage Perks, 
a military travel media platform.

If you're an entrepreneur and also your own 
PR representative, the first step is to go where 
the journalists are. Get on Qwoted, a platform 
where journalists post what they're report-
ing on and request sources. Here's what you 
need to understand to be successful there: 
answer what you're uniquely qualified for. 
The queries reach a large list, and reporters 

get way more responses than they need. You 
want to be the most relevant person in their 
inbox. I recommend deciding in advance 
what topics would be most mutually benefi-
cial for your business and for the journalists, 
then not wasting your time on anything else. 
Filtering by what you want to be known for is 
what makes the platform worth your time.

Do this: Study the beats and journalists 
before pitching. I researched which 
journalists were repeatedly covering military 
life, followed them on LinkedIn, and started 
engaging with their published work. Qwoted 
is great for meeting immediate journalistic 
needs, but you want to move the relationship 
somewhere else so you can pitch proactively 
instead. LinkedIn pairs well because you can 
find their contact information.

When you do get the chance to connect with a 
journalist on Qwoted, over-deliver. The query 
that became USA Today was in my specialty, 
military travel, but I answered the original 
questions so thoroughly that the reporter 

told me it changed the direction of his article, 
and he came back with more questions. Give 
even small opportunities the effort that makes 
them meaningful for your business.

Business timelines and editorial timelines do 
not run the same. Expect longer stretches 
of silence, then sprints of work. Don't read a 
lack of progress as rejection, and follow up 
much slower than your gut tells you to. When 
you can't wait any longer and need to check 
in, come from an angle of "Hey, just checking 
to see if you have any follow-up questions I 
can assist you with" not "When will my article 
come out?"

Do this: Play the long game with the 
relationship, not the article. The ultimate 
goal is to build a long-term relationship 
with someone working your beat, not land 
a single placement. The same reporter came 
back to me later with a different request. I 
didn't have the experience necessary, but I 
connected him with another entrepreneur 
and nonprofit founder who did. Helping 

connect reporters is a great way to stay top 
of mind for future opportunities.

Building this kind of credibility is a long-term 
game. It isn't just about being recognizable 
— it's a growing stack of external voices con-
firming you know what you're talking about, 
and that you're worth talking to. I can't trace 
any specific sales back to that article, but 
it was still worth pursuing for reasons that 
outlast a single news cycle. A backlink from 
a national outlet strengthened my website's 
authority. And having someone with editorial 
standards vet me, use me, and come away 
satisfied with the results built more cred-
ibility for the opportunities that came after. I 
was later featured on the largest travel radio 
program in the country.

Long before I became a milspouse, I was 
simply a girl with a camera working toward a 
dream. At first, I didn't know what that dream 
was, other than to leave the corporate world. 
As my business grew, I realized it was au-
tonomy to create: my own schedule, my own 
art, memories for families, and a life doing 
something I loved. But importantly, I wanted 
to build a business that could go wherever I 
was in the world.

My journey began in 2010, long before 
Instagram and "brand identity" became what 
they are today. Since then, Instagram, social 
media, and marrying a Marine have all trans-
formed my approach to entrepreneurship, 
evolving further with each overseas PCS. 
Instagram brought highs like 700,000 views 
on a Reel, as well as challenges from ever-
changing algorithms. In reality, only 3–6% of 
followers on average see a post, which can 
take hours to create — a questionable return 
on investment. And real talk: is that viral Reel 
actually leading to new clients or business 
opportunities? Not always.

Instagram should be part of your business 
marketing strategy, but it shouldn't be the 
only place you focus your efforts. Colleagues 
with a blue check mark and hundreds of 
thousands of followers have lost their ac-
counts overnight. If Instagram is the only 
place you've built your business, what hap-

pens when you suddenly lose access to your 
only client base?

SEO (Search Engine  
Optimization)

SEO helps your business gain visibility online. 
Use AI tools and website plugins to opti-
mize pages for the topics you want to rank 
for, but add your own voice. Register your 
business website with Google, and if you 
relocate overseas, use your permanent ad-
dress. Google is where you can collect client 
reviews, and it rewards positive reviews with 
a higher ranking. Don't hesitate to ask happy 
clients to leave feedback.

My business, then called Erin Costa Photog-
raphy and now Erin Henderson Media, spent 
several years on the first page of Google, 
organically ranking for "Wilmington Wed-
ding Photographers" using these techniques. 
One tip that worked well: change your image 
titles to the search terms you're trying to rank 
for — naming a wedding photo "Best Wilm-
ington Wedding Photographer," for example.

Email List

An email list is something you own that 
Google or an algorithm can't take away. This 
might be one of the most important things 
you can cultivate in your business: a direct 
line to clients who've chosen to sign up for 
what you have to share. Whether it's weekly 
or monthly, use your list to provide valu-
able insights that drive people back to your 
website, encourage a purchase, or inspire 

them to share it with a friend. An email list 
moves where you move — no additional 
work required.

Earned Media

Military spouses excel at networking. Sharing 
favorite restaurants, great finds, and un-
forgettable trips is part of everyday con-
versation. That's earned media: when your 
business becomes what people talk about. 
Deliver unbeatable service or a unique solu-
tion, and your customers and friends become 
walking, talking referrals.

Earned media also includes online reviews, so 
keep that Google Business Profile active. Even 
a quick photo shared by a customer counts. 
Any publicity you don't pay for is earned 
media — including that referral in the local 
Facebook group. Serve your clients well, and 
you'll reap the benefits.

Speaking Engagements

Even small speaking engagements can have 
a big impact. Sign up to speak at spouse 
events, join a panel, or host a workshop. 
Sharpen your message and share your story. 
Each talk boosts your credibility, expertise, 
and confidence.

Publications

Nearly every business niche has industry 
publications. Find a fresh angle, pitch your 
story, and share your personal experience. 
Volunteer to write for blogs or local publica-
tions until you land paid gigs, ideally with 

a link back to your website. I contributed to 
Rangefinder Magazine and my photo lab's 
blog, and those contributions built credibility 
among industry peers and increased book-
ings from inquiring clients. Today my travel 
website sees an average of 15,000 visitors a 
month — 2025 saw 259% growth in visitors 
over 2024 — thanks to SEO combined with 
backlinks from the publications I've contrib-
uted to.

Partnerships

Consider which products or services you use 
or work with daily. Could you partner with 
those brands or vendors for a marketing cam-
paign? Collaborate with businesses or people 
outside your industry who reach an audience 
you'd like to reach. Strategic partnerships ex-
pand your range and introduce your business 
to new client bases.

Putting It All Together

The key is to reinforce your expertise and 
make sure your brand gets noticed every-
where. The more your name appears online, 
the more momentum your business builds. 
Once you find your rhythm, that momentum 
can be refined, adapted, and repeated with 
every move.

Getting in USA Today 
Without Knowing Anyone
By Chelsey Thomas | Owner 

of Camouflage Perks 
Reading time: 3 minutes

By Erin Henderson | Owner 
of Erin Henderson Media
Reading time: 3 minutes

ACTION ITEM: Check out our “Google-ize 
your Business” in our Small Biz Courses on 
the AMSE Circle Platform. Join at www.
amsemembers.com

ACTION ITEM: Download our AMSE Action 
Guide on Partnership & Outreach in our 
Resource Vault on the AMSE Circle Platform. 
Join at www.amsemembers.com

Six Things That Move With You 
(and One That Doesn't)

http://www.amsemembers.com
http://www.amsemembers.com
http://www.amsemembers.com
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Military spouses have a habit of minimizing 
what we've successfully navigated.

A cross-country move becomes just another 
PCS. Rebuilding a professional network 
becomes something we simply know how 
to do. Running a business through a deploy-
ment, navigating child care disruptions, 
rebuilding after relocation, working across 
time zones, or creating opportunity in a place 
we never chose to live can become so normal 
that we stop recognizing the significance of 
what we've accomplished along the way.

We adapt, figure it out, and keep moving.

And somewhere in that process, we can unin-
tentionally devalue the very experiences that 
have shaped how we lead, solve problems, 
build relationships, and run our businesses.

But those experiences have value.

For military spouse entrepreneurs, particu-
larly those who have spent years building 
successful companies, your lived experience 
isn't simply the backstory behind your busi-
ness. It's part of what makes your perspec-
tive different.

The challenges you've navigated have given 
you stories to tell. The solutions you've cre-
ated have given you expertise to share. And 
the perspective you've earned along the 
way may be exactly what makes a journalist, 
podcast host, or audience lean in.

The question is whether you're willing to 
recognize its value and bring it to  
the conversation.

After more than 15 years in communications 
— from Capitol Hill and national organiza-
tions to supporting dozens of organizations 
through my boutique PR firm — I've seen 
what separates forgettable pitches from 
compelling features and stories.

It isn't better self-promotion. It's  
greater value.

A journalist isn't there to market your busi-
ness. A podcast isn't a 45-minute commercial. 
The opportunity isn't simply to be seen; it's to 
contribute something worth seeing.

The question, then, isn't "How do I get fea-
tured?" It's "What do I offer that will matter to 
their audience?"

1. Don't Pitch What You Sell. 
Pitch What You Know.

Start with the person on the other side of 
the story. What can you help their audience 
understand, reconsider, or do differently? 
The strongest contributions tend to inspire 
through experience, inform with useful 
knowledge, educate through expertise, en-
tertain through a story worth remembering, 
and offer perspective the audience might not 
otherwise encounter.

Your business can establish why you're quali-
fied to speak. It doesn't need to be what you 
spend the interview talking about.

2. Consider the Experiences 
You've Been Conditioned to 
Minimize.

Military spouses are often taught to package 
nonlinear careers into something prospective 
employers will understand. Earned media 
allows us to do almost the opposite.

Look at what you've normalized. Did you 
build systems that allowed your company 
to survive a PCS? Did you rebuild a network 
in four different markets? Did you navigate 
licensure barriers that gave you a firsthand 
understanding of workforce policy? Did you 
lead your company while your family was 
navigating a deployment?

Don't stop at what happened. Ask: what did 
it teach me?

3. Make Your Experience  
Relevant Beyond the  
Military Community.
Being a military spouse can be the lens with-
out always being the headline.

The lessons inside military life connect to 
some of today's biggest conversations: 
remote work, talent retention, entrepreneur-
ship, child care, economic mobility, workforce 
policy, community building, and leadership 
through uncertainty.

A pitch that says, "I'm a military spouse who 
owns a remote company," tells someone 
who you are. A pitch exploring what military 
spouse entrepreneurs understood about 
distributed work long before much of  
corporate America had to give them an idea 
worth discussing.

4. Give the Audience Your 
Best Perspective, Not Your 
Best Marketing.
This can feel uncomfortable when you've 
spent years carefully building intellectual 
property, expertise, and a profitable business.

Give away the good stuff anyway. Share 
the framework. Explain the mistake. Tell the 
story. Offer the perspective that took you 
years to earn.

People rarely encounter true expertise and 
think, "Well, now I don't need them." They 
think, "I want to hear more from them."

5. Become a Trusted Source, 
Not Someone Seeking a  
Press Hit.

Media, like business, is built on relationships.

Know what a journalist covers before appear-
ing in their inbox. Understand their audience. 
Answer the email. Meet the deadline. Make 
the introduction that helps them even when 
it doesn't benefit you.

The goal isn't collecting logos for your web-
site. It's becoming someone people trust to 
bring substance to a conversation.

And military spouse entrepreneurs under-
stand the long game better than most.

We've built careers around timelines we 
didn't choose, orders we couldn't control, 
and communities we knew we might eventu-
ally leave. Yet somewhere along the way, 
many of us built something extraordinary — 
not despite those experiences, but informed 
by them.

So don't sand down the edges of your story 
until it sounds like everyone else's. Your com-
pany is part of the story, but you are the main 
character. Share the lessons that could only 
have been earned by living them.

Then stop asking the media to promote what 
you've built. Instead, give their audience 
something only you can offer.

Give Them Something  
Only You Can Offer

Photo Courtesy of AMSE®

By Lyndsey Akers |  
Owner of Akers Co.

Reading time: 5 minutes

ACTION ITEM: RSVP for Visibility Unlocked 
inside the AMSE Circle Platform. Learn more 
at www.amseagency.com.

Change the life of a military
spouse by giving them a

 1-year scholarship to build a
profitable business.

Sponsor a milspouse business owner today!
AMSE Alliance 501(c)(3)

https://amseagency.com
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How Reverse Visibility Can 
Boost Your Brand Into the 
Next Level of Authority and 
Recognition

I didn't set out to become the Founder and 
Editor-in-Chief of two publications. I got there 
because I lived through some pretty hard 
times. Early in my grief journey after losing 
my mom, I busied my hands and mind with 
a project, guided journals and a grief social 
media account that let me process what I was 
going through. I also spent months pitching 
myself, desperate to tell my story and share my 
resources, and more often than not, I was met 
with a no, or worse, no response at all.

What I learned is that some pieces of build-
ing a brand aren't flashy. Not everyone cares 
that you built something out of tragedy, and 
there are only so many platforms willing to 
highlight those kinds of stories. So I turned 
to social media and started connecting with 
other people in my niche, and instead of 
treating them as competition, I saw them as 
my way up, as long as I brought them with 
me. I began hosting Instagram Lives with 
people in my space, and momentum picked 
up fast. Soon, people were reaching out to go 
live with me too.

That's how the idea for a magazine was 
born, first Get Griefy Magazine, and later 
a second publication for female military 
spouse entrepreneurs and thought leaders, 
MILSPO Social Co. Both grew into full 
ecosystems of participation, with different 
levels of affordability that let people ease into 
what I do, and gave everyone a taste of the 
recognition I'd wanted so badly at the start.

Here's what I want every military spouse 
entrepreneur, whether just starting out or 
already scaling, to know: the less you focus on 
"me, me, me," and the more you focus on "we, 
we, we," the faster opportunities, connections, 
and brand recognition come to you. Brand 
power doesn't come from building in a silo. 
It comes from being seen building alongside 
some of the best in your industry, and the 
fastest way onto that scene is by amplifying 
others first.

I call it reverse visibility, the idea that shining a 
light on other thought leaders, organizations, 
and brands gets you noticed too. Partly be-
cause it's human nature, people want to return 
the favor and turn their attention toward you. 
And partly because it creates a sense of FOMO, 

other people see the community forming and 
want in.

A Few Ways to Put Reverse 
Visibility to Work

•	 Start a series. Pick a cadence you can 
actually stick to, weekly or monthly, 
that highlights someone else in your 
niche. Think "Who You Should Know 
Wednesday." Reach out to someone 
you admire, let them know you'd like 
to feature them, and send over a short 
Google form to collect their info. Turn 
that into a carousel or newsletter 
shoutout, and you've got your first 
repeatable reverse visibility activation.

•	 Go live. Whether it's Instagram, 
Substack, or LinkedIn, invite someone 
in your space for a fly-on-the-wall 
coffee chat. People love watching two 
founders talk shop, and it instantly 
makes you someone others want to sit 
down with too.

•	 Shout them out in your newsletter. 
Someone in your circle published a 
book, launched a podcast, or won an 
award? Say so. People remember who 
cheered for them first, and they tend to 
return the favor.

•	 Tag before you're tagged. Before 
you post about your own launch or 
milestone, take thirty seconds to post 
and tag three people in your niche on 
something of theirs. It costs nothing, 
and it builds goodwill before you ever 
ask for anything back.

•	 Build a community spotlight. A 
highlight reel, a page on your site, 
a recurring newsletter section, 
somewhere the people you've amplified 
have a permanent home. It shows 
you're not dropping one-off shoutouts, 
you're building a scene, and people 
want to be part of a scene still standing 
next month.

Chasing your own spotlight will always feel 
like running uphill. But the moment you 
turn around and start handing spotlights to 
other people, something shifts. The room 
gets bigger, the door gets wider, and you end 
up closer to the front of it than you ever did 
chasing it alone. That's brand power. That's 
reverse visibility. And it starts the next time 
you make a post about “we” instead of me.

By Kera Sanchez | Editor & 
Owner of MilSpo Social Co. 

Reading time: 4 minutes

When  
All About Me 
Turns Into  
All About We ACTION ITEM:  RSVP for the Visibility  

Unlocked Workshop: Free to join at  
www.amsemembers.com

Crystal Bettenhausen-Bubulka | Founder of Strength in Service 
Photo Courtesy of AMSE®

Start My Business!

http://www.amsemembers.com
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THANK YOU

As we mark our 12th issue, I want 
to pause and thank everyone who 
helps bring the Military Spouse 
Entrepreneur Guide to life.

To our contributors—the military 
spouse entrepreneurs who keep 
raising their hands to tell their sto-
ries: Sharing both the victories and 
the hard-won lessons takes courage, 
and it's exactly what gives this com-
munity its strength. You continue to 
prove what's possible when military 
spouses decide their circumstances 
won't dictate their future, and every 
story you share moves someone 
else to act.

To our supporters—the organiza-
tions and partners walking along-
side us: Your ongoing belief in this 
mission means more than a line 
item on a budget. The mentorship, 
resources, and doors you open 
don't just help one entrepreneur 
at a time—they ripple outward to 
strengthen military families across 
the board, proof that real change 

comes from showing up again  
and again.

To the Stars and Stripes team—
longtime champions of military 
spouse voices: Your partnership has 
opened doors and built trust we 
couldn't have earned on our own. 
Five years on, your commitment 
to spotlighting this community's 
achievements hasn't wavered one 
bit, and that steadiness is a gift.

This guide exists because we all 
believe in economic resilience that 
moves with military families, no 
matter where the next set of orders 
leads. Looking back at how far 
we've come, I'm full of gratitude—
and looking ahead, I couldn't be 
more excited for what's next.

With sincere gratitude,

Moni Jefferson

CEO/Founder Association of  
Military Spouse Entrepreneurs®
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We wanted to give you a list of some of the best tools and resources to utilize in 
building or growing your business. 

NAMING YOUR BUSINESS
Before ever selecting a name for your 
business, you need to make sure of a 
few things: 

1.	 Legally Register - Make sure another 
business is not utilizing that name. 
Check www.opencorporates.com. 
There, you can make sure another 
business has not legally registered that 
name. Check for variations as well. 
This will prevent future legal issues. 

2.	 Domain - Check that your domain is 
available. Use www.godaddy.com and 
see if your website name is available. 
Other choices can be to add “the” 
at the beginning, or select a “.co”  or 
“.net” if your domain is taken.

3.	 Social Platforms - Check your social 
platforms; start with Facebook, 
Linkedin, Instagram, Twitter and 
Pinterest. Is your company name 
available? Are there businesses that 
are similar? Make sure the ending is 
your business name: example www.
facebook.com/mybusinessname.

LEGAL
Legal is important for a number of 
reasons. You will need to set up an LLC, 
and have basic agreements looked 
over (NDA, Partnership Agreements, 
Contracts, Invoices etc). Here are a few 
great places to get you started:

1. Beginner - DIY (Never recommended 
if possible to do your own legal)

2. Intermediate - Legalzoom

3. Advanced - Attorney (Hire a 
milspouse from the directory)

IRS
You will need a business tax 
identification number. This will be 
needed for just about everything in 
business including setting up your 
business checking accounts. Be sure to 
register your new business with the IRS 
at www.irs.gov.

BUSINESS LICENSES/PERMITS
Every business is unique to its city, 
county and state. Be sure to check 
if you need to have a special permit 
or license to operate where you are 
located. For example, some cities 
require a business permit for a nominal 
fee. Other businesses (like food-based 
services) may require health and 
handling permits. Do your research or 
check with your local chapters below to 
get information. 

1. SCORE

2. SBDC

3. SBA

WEBSITE
Every business must have a website. I 
know it seems scary and intimidating, 

but a business without a website is like 
a restaurant without a menu. Even if it is 
a single landing page, you must get at 
least that up. Give it a shot on the sites 
below (some are VERY plug-and-play, 
trust us)! If not, set aside a tiny budget 
for at least that landing page. 

1. Beginner - Wix

2. Intermediate - Squarespace

3. Advanced - Wordpress or custom 
built (Hire a milspouse from the 
directory)

EMAIL MARKETING
Email marketing is crucial to business 
success. You must have a way to collect, 
store, and contact your email addresses 
and customers/clients’ information. On 
your website or landing page, make 
sure you are always collecting emails. It 
is the best way to directly communicate 
with your audience and is the most 
valuable resource you will have!

1. Beginner - Mailchimp

2. Intermediate - Zoho

3. Advanced - ConvertKit

CRM
What is CRM? Customer relationship 
management is a tool to manage your 
company’s interactions with your 
customers and potential customers. It 
helps you to stay connected, streamline 
your processes, maintain leads, and 

make sure no communication falls 
through the cracks. Here are a few good 
CRM platforms to try:

1. Beginner - Fresh Sales

2. Intermediate - Hubspot

3. Advanced - Airtable

SOCIAL MEDIA MANAGEMENT
So after you set up your social media 
pages, how are you supposed to 
possibly spend hours a day posting 
your social media content? You don’t—
you automate it! Automation with social 
media tools allow you to put all of your 
graphics and content in one platform, 
batch schedule it out for the month, and 
let it go. Pop in here and there and simply 
engage with your audience, answer inbox 
messages and respond to shares. 

1. Beginner - Buffer 

2. Intermediate - Hootsuite 

3. Advanced - Agorapulse

GRAPHIC DESIGN
In business, graphic design is essential. You 
need graphics for your website, social media 
channels, flyers, logos, pitch decks, and sales  
materials. But with new tools, it’s never been 
easier to have access to easy ways to DIY or 
get someone amazing to help you. 

1. Beginner - Canva

2. Intermediate - Outsource (Hire an 
AMSE® member-Check the AMSE® 
Circle or Directory)

You Can’t 
Start or 
Grow Your 
Business 
Without 
Help

RESOURCES RESOURCES

Photo Courtesy of AMSE®

http://www.opencorporates.com
http://www.godaddy.com
https://www.legalzoom.com/
http://www.irs.gov
https://www.web.com/compare-web-vs-wix?siteid=46085836&channelid=P11C46085836S570N0B5578A16D4499E0000V195&&s_kwcid=AL!6168!3!706092506821!e!!g!!wix&gad_source=1&gclid=CjwKCAjw1NK4BhAwEiwAVUHPUMdBTNhj6hdvl-fbSrTGRoNK1_QkX2vQtVcJzUhoQZaJo9YwSR7KpRoCBosQAvD_BwE&gclsrc=aw.ds
https://www.squarespace.com/
https://wordpress.com/
https://mailchimp.com/
https://www.zoho.com/
https://convertkit.com?lmref=bSH__w&utm_campaign=poweredby&utm_content=form&utm_medium=referral&utm_source=dynamic
https://www.freshworks.com/crm/lp/competition-vs/?tactic_id=3389232&utm_source=google-adwords&utm_medium=Fsales-Search-CA-Brand&utm_campaign=Fsales-Search-CA-Brand&utm_term=freshsales&device=c&matchtype=e&network=g&gclid=CjwKCAjw1NK4BhAwEiwAVUHPUK2TXj4l52AacehzyW_GqkWQeh9-PK8tO9QjKgCXYTObHqFaLBQ_OxoChHAQAvD_BwE&gad_source=1
https://app.hubspot.com/signup-hubspot/hubspot-for-startups?partner-code=3qnNnhDltXaR&program=entrepreneur
https://airtable.com/invite/r/xRDgQDHz
https://buffer.com/free-trial/later-alternative?utm_campaign=paid&utm_source=adwords&utm_medium=ppc&utm_content=138229291376&utm_term=later%20social%20media&gad_source=1&gclid=CjwKCAjw1NK4BhAwEiwAVUHPUD4mTXTqv9CDXPqOXSsVsxI24QzMuGO9iTvVUZ146EDIH4GzO06UYhoCYE4QAvD_BwE
https://www.hootsuite.com/homepage
https://www.agorapulse.com/
https://www.canva.com/join/vdz-fxd-dck


3. Advanced - Adobe

COMMUNICATION
As you grow and start to communicate 
with clients, customers, partners 
(and eventually your employees), 
communication tools are CRUCIAL to 
growing and operating efficiently. Here 
are a few of our favorites. 

1. Beginner - Zoom

2. Intermediate - Slack

3. Advanced - Voxer

PROJECT MANAGEMENT
Staying organized and on top of your 
to-do list is imperative to not only your 
mental sanity, but to your efficiency as 
a business owner. Project management 
software should be the backbone of 
your business. So toss that pen and 
paper (seriously right now), move 
those checklists digital, and start 
adding team members, clients and 
teams so you can easily manage 
projects on a scalable level. 

1. Beginner - Trello

2. Intermediate - Monday.com

3. Advanced - Asana

VIDEOS
With new easy-to-use tools, you can 
now make videos for your business to 
use for your marketing and outreach. 
Try one of these:

1. Beginner - Vimeo

2. Intermediate - Riverside.fm

3. Advanced - Magisto

CALENDAR LINKS
Do you know how many hours a year 
people can waste emailing back and 
forth trying to coordinate a time to 
meet? Having a calendar link to send 
someone or to list on your website for 
direct consultations automates your life 
in many ways. It’s important to set you 
up for success. The less time you spend 
on menial tasks, the more time you 
spend on landing clients or doing the 
work that matters, right?

1. Beginner - Google Calendar

2. Intermediate - Acuity

3. Advanced - Calendly

ACCOUNTING
Once you have your business 
checking account, you can connect 
it electronically to your accounting 
software so all of your transactions 
are automatically downloaded. Long 
gone are the days of shoeboxes of 
receipts. Electronic transactions make 
life easier. Here are a few of our favorite 
accounting programs:

1. Beginner - Wave

2. Intermediate - Freshbooks 

3. Advanced - Quickbooks

INVOICING
When you start invoicing clients, 
you will want a system that houses 
all of your invoices in one place, 
automatically send reminders, and auto 
invoices monthly. Even better if your 
system can collect the payment online, 

automatically. Here are some great 
places to get started:

1. Beginner - Paypal

2. Intermediate - Dubsado

3. Advanced - Quickbooks

CONTRACTS/PROPOSALS
Similar to contracts and proposals, you 
will want to automatically send them to 
clients electronically, allowing you and 
them to e-sign and house them digitally. 
No one prints, signs, scans and sends 
back. Your chances of landing a client 
just due to that process vastly lessens. 
The easier you can make your systems 
and processes, the easier you can land 
and close deals. 

1. Beginner - Dubsado 

2. Intermediate - 17 Hats

3. Advanced - Proposify

PODCASTING
1. Beginner - Spotify for Creators & 
Lybson 

2. Intermediate - Streamyard

3. Advanced - Squad Cast

AI
1. Beginner - Claude

2. Intermediate - Zapier

3. Advanced - Fireflies

MENTORSHIP 
Mentorship is foundational both 
in business and as a military 

spouse. There are several incredible 
organizations that provide free 
mentorship programs just for spouses. 
Get one or two and keep them close. 
They will help guide your way. It’s 
always better to have someone who 
has “been there, done that” to help 
guide the way and teach you their hard 
lessons learned.  

ACP - American Corporate Partners 
offers military spouses a free business 
mentor in almost any industry. 

MSAN - Military Spouse Advocacy 
Network is a military spouse owned and 
operated nonprofit focused on peer-
to-peer spouse mentoring. Because 
military life is hard, and not everyone 
knows what all those acronyms are 
right? Get a mentor or pay it forward (if 
you are a seasoned spouse) and sign up 
to be a mentor. 

NASDAQ ENTREPRENEURIAL  
CENTER -  Join the Mentor Makers 
program, a movement to inspire 
successful business leaders from 
traditional and non-traditional 
backgrounds to offer their time and 
expertise as exceptional mentors. They 
vouch to help you with the inspiration 
and the tools you need to be game-
changing mentors for entrepreneurs 
across all industries and geographies. 
Apply to be a mentor OR a mentee, and 
find the support you need to reach your 
business goals.

DAY TO DAY 
1. Instacart 

2. Hellofresh

3. Doordash	

RESOURCESRESOURCES

Attendees of the More than a Milspouse Summit 
Photo Courtesy of AMSE®

https://www.adobe.com/
https://www.zoom.com/
https://slack.com/
https://www.voxer.com/
https://trello.com/
https://try.monday.com/2ym2qezv90ga
https://asana.com/
https://vimeo.com/
https://www.riverside.fm/?utm_campaign=campaign_5&utm_medium=affiliate&utm_source=rewardful&via=Amseagency
https://www.magisto.com/channel/popular
https://calendar.google.com/
https://acuityscheduling.com/scheduling-solutions?utm_source=adwords&utm_medium=cpc&utm_campaign=branded&utm_term=em&utm_content=us&gad_source=1&gclid=CjwKCAjw1NK4BhAwEiwAVUHPUPFC5lBzyHaFZhmQEqjQ6oIbYLrczDoiBmlpGae0wtGsjLwvFmk8TRoCw_AQAvD_BwE&gclsrc=aw.ds
https://calendly.com/
https://www.waveapps.com/accounting?utm_campaign=acq-us-branded&utm_medium=wp-bs&utm_source=google&utm_term=48850818211-wave%20accounting-p_new_nv&utm_content=c--664704467502_nv_nv&gad_source=1&gclid=CjwKCAjw1NK4BhAwEiwAVUHPULjrRKZflzh990US4jUfJvV7PuRatVM700MKXIRVxvijxTNVkMSY2RoCHrUQAvD_BwE
https://www.freshbooks.com/?ref=ppc-fb&campaignid=17255718952&adgroupid=139737503474&targetid=kwd-4905150006&crid=598008579324&dv=c&geo=9026959&ntwk=g&source=GOOGLE&qgad=598008579324&qgterm=freshbooks&extension=&utm_medium=cpc&utm_source=google_ads&gad_source=1&gclid=CjwKCAjw1NK4BhAwEiwAVUHPUA8ZnZn2s6eiZS7Hyl1B5Wjjh2HCD3I9x6VmqFvk7-hPkJ2qqzVqUhoCT-4QAvD_BwE
https://quickbooks.intuit.com/
https://www.paypal.com/us/digital-wallet/send-receive-money/send-money?kid=p75883314412&gad_source=1&gclid=CjwKCAjw1NK4BhAwEiwAVUHPUFKJezNUmArB5TE6q5FQfq97DbLaZFiSnBANaj8dHq3sXKf8LaV8PBoCPBgQAvD_BwE&gclsrc=aw.ds
https://www.dubsado.com/
https://quickbooks.intuit.com/
https://www.dubsado.com/
https://www.17hats.com/
https://www.proposify.com/
https://creators.spotify.com/
https://streamyard.com/pal/c/5606441923117056
https://squadcast.fm/
https://claude.ai/referral/Nl1nmt-tDQ
https://zapier.com/
https://app.fireflies.ai/login?referralCode=bQpZlHAt
https://www.acp-usa.org/
https://www.militaryspouseadvocacynetwork.org/
https://www.militaryspouseadvocacynetwork.org/
https://thecenter.nasdaq.org/
https://thecenter.nasdaq.org/
https://www.instacart.com/?code=MJEFFERSON169257&hl=en&referral_redemption_link_fix_enabled=true&referral_tiered_messaging_enabled=true&utm_campaign=off1&utm_content=referrals_page_3&utm_medium=iOS&utm_source=instacart_referral&utm_term=sms&%24original_url=open%3Fcode%3DMJEFFERSON169257%26hl%3Den%26referral_redemption_link_fix_enabled%3Dtrue%26referral_tiered_messaging_enabled%3Dtrue%26utm_campaign%3Doff1%26utm_content%3Dreferrals_page_3%26utm_medium%3DiOS%26utm_source%3Dinstacart_referral%26utm_term%3Dsms&%24deeplink_path=open%3Fcode%3DMJEFFERSON169257%26hl%3Den%26referral_redemption_link_fix_enabled%3Dtrue%26referral_tiered_messaging_enabled%3Dtrue%26utm_campaign%3Doff1%26utm_content%3Dreferrals_page_3%26utm_medium%3DiOS%26utm_source%3Dinstacart_referral%26utm_term%3Dsms&%24android_deeplink_path=open%3Fcode%3DMJEFFERSON169257%26hl%3Den%26referral_redemption_link_fix_enabled%3Dtrue%26referral_tiered_messaging_enabled%3Dtrue%26utm_campaign%3Doff1%26utm_content%3Dreferrals_page_3%26utm_medium%3DiOS%26utm_source%3Dinstacart_referral%26utm_term%3Dsms&_branch_match_id=1169784965553266910&_branch_referrer=H4sIAAAAAAAAA%2B2Q0UrDQBBFvyY%2BNjSpFYUiRZsHQQv2A5ZtdpIsze4ssxPik9%2FurCa14CdY2IflzL3M3Nsxh%2FiQ59ZH1rUmXugQFr31p5ygASLdx8esWBmIJ8agBuo3XfJk5TYrKnnjOC5%2B3TW6hMuqRgNZ%2Bfz6squq3fth%2F7Zc3xe3d1mx7nrh4OU3b1AEBlxgi16l1aqxHwq8PvZgRMs0wKWaLYhBOYhRt9a3f6UDO1VrF7RtvVBsmuVM0TN4FniOp4JuQZWTwIGxg5O53R8mFHGgOoU5x1SzeVIwULJEF2%2BkKyQrZ8mhqSwMEvVf12EAwneMoLm79rHS3hBao669XPTy%2BTNKZx0Jxwi0eeoIHXwBFjALb6EEAAA%3D
https://www.hellofresh.com/pages/meal-kit-delivery?c=NAT-S01-GOOG-10FM-MN-BAU-001&mealsize=3-2&utm_source=google&utm_medium=cpc&utm_campaign=GLG_US_google_Act_2025_Brand_WK19_10FM_FIFL_Main&discount_comm_id=4a8baf67-7b32-4d03-86ad-53eafe280047&utm_content=act_paidsearch_seabrand&version=upto10fmbau&offer=freermm_upto10fm&dis_channel=seabrand&gad_source=1&gad_campaignid=1822059265&gbraid=0AAAAADvIZeb842jVjwc7MpuzarBhufx2g&gclid=Cj0KCQjwxdXBBhDEARIsAAUkP6glko-1JH0Dt4tT-qO5ELkCnlh1ArjZxojiuWjgehPtQYgx_mJz2IcaAnSXEALw_wcB&discount_redirect=true
https://identity.doordash.com/auth/user/signup?client_id=1666519390426295040&intl=en-US&layout=referrals_cx&meta=https%3A%2F%2Fwww.doordash.com%2Fconsumer%2Freferred%2F9dceb16f-71e3-4259-a1dc-9374fbe4c733&prompt=none&redirect_uri=https%3A%2F%2Fwww.doordash.com%2Fpost-login%2F&response_type=code&scope=%2A&state=%2Fconsumer%2Freferred%2F9dceb16f-71e3-4259-a1dc-9374fbe4c733%2F%3Faction%3DLogin%7C%7C1d494718-383c-4484-879a-11e4da86bf9a


APPAREL
27 West
78 Magnolia Lane
Ailana J.
Athena’s Elements, LLC
BE Different Designs, LLC 
Bearerra
Echo-san
Fashion Plate Boutique
Goldfinder Accessories
KellyEsq
Kinuko
Life Soldier
Little Bug
Lone Birch Lane
Magnolia Wishes Boutique
MBS
One Ocean Swimwear
Playing Favorites Designs
Quilt Lizzy
Sieger Design Co.
Soirée Bridal Boutique
Style By Marit
The Vintage Sailor
Tierra Musa
TOLITIS Wear
Trades of Hope
Virtual Creative Co.
Wear Your Spirit Warehouse
Wilco Supply
Winged + Woven Boutique
Winning the Wardrobe
You Can Fit Out 2, LLC

ARCHITECTURE
American Environmental Assessment & 
Solutions, Inc.

Bleu Bee Designs
Heaven Sent Design and Decor
Jaunty J Interiors
Kingstruction
Lilium Olèa Design
Manifesto Home & Office
Nikki Klugh Design
Pfeffer Development
SP Designs
Studio Vella Design
Ursa Interiors

ARTS
a Little & a Lottie
Alex Place Hansen
Amor To Create
Amy Morgan & Co. Jewelry
Apricate Glass Co.
Ashley Ashcraft
Creative HadleyDike
Dust and Dots
For you by LaLa
Hip Threads Embroidery
Homeland Made Shop
Irma’s Arts and Crafts
Isha KI’s Art, LLC
Jennifer Geletzke
Jillian Phillips Art
Laura Hersh Designs
Lauren Quigley Creations 
MALWEST design
Maryanne Buschini - Fine Art
Meraki By Alex + Eli
MilitaryPrintableArt
Nerissa Alford Designs
Proveit Studio
Sea to Sea with Love

Studio Vella Design
The Little Things Design Co.
The Tumbler Universe
UNIQUE PL8Z
Woven Golden

BLOGGERS/FREELANCE WRITERS
A Military Wife’s Life
Airman to Mom, LLC
Allena Development Group, LLC
Amanda J Krieger
Amanda Kostro Miller, Copywriter
Ashley Comegys, LCSW, LLC
Baked Bree
Deliberate Mama
Developing with Devan
Gamma Rho Omricon Gardening Sorority 
Incorporated
Goodie Godmother
Happily Joint
Happiness with Samantha
HD Copywriting
Heather Tabers, Author & Blogger – Let’s Do 
Life Together
Hope Fully Motherhood
Jaiya Clarke
Jen Hardy
Jen Hernandez RD, LLC
Jennifer Barnhill
Jennifer Wake
Jo My Gosh
Kaci Curtis
Lauren Wittenberg Weiner
Lindsay Cordero
Lindsay Swoboda: Author, Editor, Creative 
Workshop Development
Mama Hu Hears

The Association of Military Spouse Entrepreneurs is proud to not only elevate and empower a global 
community of military spouses, but we proudly support and highlight their businesses in the most 

extensively published directory of military spouse owned businesses. 

Please utilize this directory to support these incredible business owners by buying their products, 
using their services, and referring them to your networks. Buying from a military spouse owned 

business creates a lasting financial and economic impact on our nation’s military families.

Military Spouse Owned Business Directory

https://shop27west.com/
https://www.etsy.com/shop/78MagnoliaLane
http://www.ailanaj.com/
https://athenaselements.com/
https://www.facebook.com/BEDDesigns
https://www.rriveter.com/blogs/american-women/bearerra
https://www.etsy.com/shop/byechosan
Https://www.instagram.com/thefashionplateboutique/?hl=en
https://www.ebay.com/str/goldfingeraccessories
http://www.kellysturmthal.com/
https://www.facebook.com/shopkinuko?mibextid=ZbWKwL
https://momsoldier.wixsite.com/lifesoldier
https://thelittle1shop.wixsite.com/my-site
http://lonebirchlane.etsy.com/
https://magnoliawishesboutique.square.site/
https://www.mbsfit.co/
http://www.oneoceanswimwear.com/
http://facebook.com/playingfavoritesdesigns
https://www.quiltlizzy.com/
http://siegerdesignco.etsy.com/
http://www.soireebridalboutique.com/
https://www.stylebymarit.com/
https://www.etsy.com/market/vintage_sailor
http://www.tierramusa.com
http://www.tolitiswear.com/
http://tradesofhope.com/tamarawoodruff
https://www.instagram.com/virtualcreativeco/
http://wearyourspiritwarehouse.com/
http://www.wilcosupplyco.com/
https://www.facebook.com/wingedandwovenboutique
https://winningthewardrobe.wordpress.com/
http://fit-out.store/
https://www.aeasinc.com/
https://www.aeasinc.com/
https://bleubeedesigns.me/
https://www.heavensentdecor.com/
https://jauntyjinteriors.com/
https://kingstructionca.com/
https://www.instagram.com/liliumolea_design?igsh=MWttdzhxdWViZXVseg%3D%3D&utm_source=qr
https://www.laurenweldon.com/
https://www.nikkiklughdesign.com/
http://www.pfefferdevelopment.com/
http://spdesignfirm.com/
https://www.studiovelladesign.com/
https://www.ursainteriors.com/
https://www.facebook.com/alittleandalottie
https://www.aphanson.com/
https://www.etsy.com/shop/amortocreate/
http://www.facebook.com/amymorganco
https://www.apricateglassco.com/
http://www.ashleyashcraft.com/
https://creativehadleydike.com/intro-to-creative-hadleydike/
https://www.dotsanddust.com/
http://www.foryoubylala.com/
http://www.hipthreadsembroidery.com/
http://www.etsy.com/shop/HomelandMadeShop
https://www.facebook.com/Irmas-Arts-and-Crafts-102664221243494/
https://ishakisart.wixsite.com/ishakis
http://www.jennifergeletzke.com/
https://www.jillianphillipsart.com/
http://www.laurahersh.com/
https://www.laurenquigleycreations.com/
https://malwestdesign.com/
http://www.maryannebuschini.com/
https://www.etsy.com/shop/merakibyalexeli/?etsrc=sdt
https://www.pinterest.com/militaryprintableart1/
https://www.nerissaalforddesigns.com/
https://www.etsy.com/shop/proveitstudio
http://www.shopseatoseawithlove.com/
https://www.studiovelladesign.com/
https://littlethingsstudio.com/
http://thetumbleruniverse.com/
https://uniquepl8z.com/
https://www.facebook.com/woven.golden.crafts
https://amilitarywifeslife.com
http://www.airmantomom.com/
https://www.linkedin.com/in/shannon-allena/
https://www.youtube.com/channel/UCn2sHQUHtwwwC677YaNwi7Q/featured?view_as=subscriber
https://www.amandacopy.com/
https://www.ashleycomegys.com/
https://bakedbree.com/
https://www.instagram.com/deliberate_mama/
https://developingwithdevan.com/
http://www.gammarhoomicronsoro2020.wordpress.com/
http://www.gammarhoomicronsoro2020.wordpress.com/
https://goodiegodmother.com/
http://happilyjoint.com/
https://happinesswithsamantha.com/
http://www.hdcopywriting.com/
https://heathertabers.com/
https://heathertabers.com/
http://www.finishwithjoy.com/
http://jaiyaclarke.com/
https://jenhardy.net/
http://www.plantpoweredkidneys.com/
https://www.linkedin.com/in/jennifermbarnhill/
https://www.jenniferwake.com/
http://jomygosh.com/
https://www.facebook.com/KCurtisWriter
https://laurenwittenbergweiner.com/
https://lindsaycordero.com/
https://lindsayswo.substack.com/
https://lindsayswo.substack.com/
https://www.instagram.com/mama.hu.hears/?hl=en
https://amsemembers.com/


BLOGGERS/FREELANCE WRITERS 
CONT
Marla Bautista, Writer
Mil Mom Adventures
Moms Unschooled
Mrs. Navy Mama
MyActiveChild.com
NomadAbout
Seasoned Spouse
Shine Sis
Simply Liz Love
Teaspoon of Nose
The Waiting Warrior
TheMrsTee, LLC
Thrive On, LLC
VidProMom
well + fit living
Your Time Negotiator
 
BEAUTY
Americle
Arch Aesthetics
BeYoutifully Uncommon, LLC
Bonita2Belleza
Branche Basu Boutique
Bri.Kol Beauty Boutique
Concihairage
Gemini Naturals
Hyygia
Jordan Essentials
Moo Bueno
Nourish & Refine
Piercings by Danielle
Pit Polish Natural Deodorant
Pomifera-Jessica Simmons
Simply Liz Love
Star Creations Hair Studio
The Lavished Crown
Tiny Human Skin
Woodknots + Whimsy

BOOKEEPING
Alpenglow Accounting LLC (a franchise of 
Breakaway Advising LLC)
Argent Advisor

Balanced Integrity
Breakaway and Advising
Bynum Bookkeeping
Capital Practice Consulting
Choose Love Solutions, LLC
Easley Ledger
Enumerista, LLC
Grow Thrive Succeed, LLC
Heritage Business Services
Level Bookkeeping, LLC
Liquid Cents Bookkeeping LLC
Magnolia Bookkeeping
Megan D Lewczyk, CPA, LLC
Noea Moss Financial Advising at North-
western Mutual
SaavyBiz
Sapphire Bookkeeping & Tax Solutions
Tracking Transactions, LLC
Valor Payroll Solutions
W.E.B.S. Tax Preparation & Bookkeeping 
Services, LLC

BOOKS/EDITING
BARD Studios
BLACK[W]HOLE PUBLISHING, LLC
By Kathryn Butler
Carried Away Creative Co.
Claire Cain
Copy with Chrissie
Dawn M. Smith Written By DMS
Elva Resa Publishing / Military Family Book
Heather Schneider Author
Jamie McGillen
Kaci Curtis Writer
Magical Order of Brave Knights
MILSPO Social Co. Magazine
Nomad Copy Agency
Service & Soul
Silent Rank Press
The Life of a Military Brat
The Military Editor®Agency, LLC

CLEANING
Freedom Cleaning
Jordan Essentials

Manifesto Home + Office
Overstreet Organizing, LLC

COACHING/CONSULTING
A K McConnell
Acadia Nunes Coaching
Addo Aesthetics
Adroitly Co.
Alpenglow Business Services
Amanda Heider, LLC
American Spirit Athletics
Amos Fit-Run Program
Amy L. Jones
Amy Miller, AFC® Military Money Coach
April Wright Creative
AWL Strategies
Barbie Rebranded
Barrington Leadership Group
Bee Cause Special Education Advocacy, LLC
Bethany Wells
Black Girl Hug
Blue Huki
Brandi M. Warren
Breaking Through Wellness, LLC
Bridgette Patterson
Calm Corner
Calming Minds, LLC/ GRACE Empowerment 
Coaching
Capital Practice Consulting
Check Six Virtual Solutions, LLC
Civil Technology Inc.
Crozier Creative
D Foster Consulting, LLC
Darla Bishop
DEC Impact Hub
Defy Nutrition
Denise Leigh Waters Coaching
Denver Business Coach
Di Nola Consulting
E. Wolfe Co
E.P. House
Enilram Creative Solutions, LLC
Erika Wallgren - Professional Coach
Eurway Tours
Evolve

MILITARY SPOUSE OWNED BUSINESS DIRECTORY

https://www.marlabautista.com/
https://milmomadventures.com/work-with-me/
https://www.facebook.com/Moms-Unschooled-538678480178406/?__cft__%5B0%5D=AZWQOZCkILVIkRXCkD_w1ogXlo1Uvs_QqyUFMdl6fGErmmBd1sYXEJZZfE6dKt1pmIpiiysHjiH8o_xu72mLGcmcGOZ8aNhuOUCo97Ok5mUXqP42vNwq14Q_Jv0Kpr7STiE&__tn__=kK-R
https://www.instagram.com/mrsnavymama/?hl=en
http://myactivechild.com
http://www.nomadabout.com/
http://www.seasonedspouse.com/
https://www.bonfire.com/store/shine-sis/
https://simplylizlove.com/
http://teaspoonofnose.com/
http://thewaitingwarriors.com/
https://themrstee.com/
https://www.amazon.com/Wake-Kick-Ass-Repeat-Perseverance/dp/0578621428
http://vidpromom.com/
https://laquistaerinna.com/
https://www.facebook.com/YourTimeNegotiator
https://www.americleco.com/
https://archaesthetics.square.site
https://www.linkedin.com/in/cindy-leslie-0b8541a2/
https://www.facebook.com/jontaya.brown.716/
https://branche-basu-boutique.myshopify.com/
http://www.brikolbeautyboutique.com/
http://concihairge.com/
https://www.instagram.com/gemininaturals/
https://hyygia.com/
https://ltull.jordanessentials.com/
https://moobueno.com/
https://nourishandrefine.com/
https://www.facebook.com/bodypiercingsbydanielle/
https://www.facebook.com/share/18LKyQkR3P/?mibextid=wwXIfr
http://pomifera.com/jessicasimmons
https://simplylizlove.com/?fbclid=IwAR0xaaLJHS9SAgSLl0AevuEjLvwd6An9Zy5AwBJvPhEWO6l_4NwIW1ut64M
https://www.facebook.com/starcreations2/
https://www.instagram.com/thelavishedcrown
https://tinyhumanskin.com/
https://woodknotsandwhimsy.com/
https://www.linkedin.com/in/sigismundm/
https://www.linkedin.com/in/sigismundm/
https://www.argentadvisor.com/
https://balancedintegrityllc.com/
https://www.breakawayba.com/
https://www.bynumbookkeeping.com/
http://www.capitalpractice.com/
http://chooselovesolutions.com/
https://www.easleyledger.com/
https://www.enumerista.com/
https://growthrivesucceed.com/about/
https://heritagebusinessservices.com/
http://www.level-bookkeeping.com/
http://www.liquidcentsbookkeeping.com/
https://www.magnoliakeepers.com/
https://megan.cpa/
http://noeamoss.nm.com/
http://noeamoss.nm.com/
https://saavybiz.com
https://sapphiretaxsolutions.com/
https://trackingtransactions.com/
https://www.valorpayrollsolutions.com/
https://www.alignable.com/herndon-va/w-e-b-s-tax-preparation-bookkeeping-services
https://www.alignable.com/herndon-va/w-e-b-s-tax-preparation-bookkeeping-services
https://www.facebook.com/pages/category/Product-Service/BARD-Studios-108037554254273/
https://store111308842.company.site/
http://www.bykathrynbutler.com/
https://www.carriedawaycreative.com/
http://www.clairecainwriter.com/
https://copywithchrissie.com/
https://www.writtenbydms.com/
https://elvaresa.com/books/
http://heatherschneiderauthor.com/
http://www.jamiemcgillen.com/
https://www.facebook.com/KCurtisWriter
https://www.facebook.com/MagicalOrder/
https://milsposocialco.com/
https://www.nomadcopyagency.com/
https://www.serviceandsoul.com/
http://www.propertyofmrsclaus.com/
https://www.facebook.com/share/1G5EcMHfPM/
http://www.themilitaryeditor.com/
http://www.freedomcleaningky.com/
https://985444.jordanessentials.com/
http://www.laurenweldon.com/
https://msha.ke/overstreetorganizing/
https://www.akmcconnell.com/
https://www.linkedin.com/in/acadia-nunes-8138aa123/
https://www.addoaesthetics.com/
https://adroitlyco.com/
https://alpenglowbusinessservices.com/
https://amandaheider.com/
http://www.americanspiritathletics.com/
https://www.statisticssolutions.com/academic-research-consulting/dissertation-consulting-services/spss-statistics-help/amos/
https://amyljones.com/
http://www.linkedin.com/in/amy-miller-afc/
https://www.aprilwrightcreative.com/
https://www.awlstrategies.com/
https://www.barbierebranded.com/
https://www.barringtonleadership.group/
https://beecausespecialeducationadvocacyllc.com
https://www.linkedin.com/in/bethanyrwells/
https://www.blackgirlhug.com/
https://bluehuki.com/
https://www.linkedin.com/in/brandimwarren/
https://www.breakingthroughwellness.com/
https://www.bridgettepatterson.com/
https://www.calmcorner.com/
https://calmingmindsllc.com/shop-1
https://calmingmindsllc.com/shop-1
https://www.capitalpracticeconsulting.com/
https://checksix.com/
https://civiltechnology.com/
http://marycrozier.com/
https://www.dfosterconsulting.com/
https://darlabishop.com/
https://decimpacthub.com/
https://defy-nutrition.com/
https://www.deniseleighwaters.com/
https://denverbusinesscoach.com/
https://www.linkedin.com/in/drginadinola/
https://www.linkedin.com/in/ewolfeco
https://www.elisely.com/
https://www.enilramcreative.com
http://erikawallgren.com/
https://www.eurway.tours
https://www.evolvetcf.com/


Fab Life Now
Family in Focus
FitPath Coaching, LLC
Freedom- Focused Counseling
GuideOn Education Consulting, LLC
Heather Jones Coaching
Heritage Business Services
Hey Ms. Lee
Holliday Design Studio
Honest Talk International, LLC
Hypnosis Haven
Jaiya Clarke
JeClet
Jennifer Hurtig Coaching
JTJ Strategies
KDG Support, LLC
Kids Can Cope, LLC
Kimberly’s Life Coaching
Kristen Christy Cares
Kristjana Richter
KT Smith Consulting, LLC
LaPora Lindsey
LIV Strategic Consulting
Lumela Business and Wed Solutions
Mahalko Agency, LLC
Married to Navy Counseling Services
Mary Crozier
Mazie Hollenbaugh
Meg Flanagan Education Solutions, LLC
Michelle L Hughes Consulting
Mil Money Coach
MilSpouse Mastermind
Moniek James
Mother Together
Moving Mountains Psychology
Myrna Rivera Life Coaching
Nobody Greater, LLC
Operation Child Care
Pillman & Co Solutions, LLC
Plaka + Associates
Powerhouse Planning, LLC
Pride & Grit
Project Solvers
Renea Skelton, LLC
Revellation Facilitation

Rigaud Speech Pathology, LLC
Right4U College Counseling
Rikki Nate Winters 
RISE by Elizabeth A. Castro
Rook Interpersonal
Rose Holland
Running Wild Collective
S3 Catalyst
Service and Soul
Shannon Powers CPST
Sheri Miter Co.
Slim Sadie Coaching
Soulful Livin
Specht & Co. Creative Studio
Spotlight Talent Group
Stepping Stones Coaching
Strive 4ward Coaching
Student Wellness Coach
Tai Phoenix Consulting
Talent Stays
Team Hansen Education and 
Empowerment, LLC
The Center For Confidence, LLC 
The Crews Coach
The Institute for Integrative Intelligence
The Joy Weaver
The Tyne Group
Thompson Consulting
Transforming Life with Heidi
Veridian Legacy Partners LLC
Violet Consulting
VIRTARA SOLUTIONS
Vision to Purpose, LLC
Waterfall Yoga Therapy
Wendy Fish Coaching
Where Life Meets Style
Wise Women Build Consulting
Women’s Empowerment Coaching & 
Consulting
Wright Life Coaching
Yellow Rose Paint Party
Your VA Lab
Zenergy Health & Performance

DIRECT SALES
A. Atkinson - Arbonne
A. Bruner - Mary Kay
E. Mays - Juice Plus
Hearing Benefit Services
J. Miesbauer - Beachbody

Jeanette Deatherage - Mary Kay
K. Dennison - DoTerra
N. Mack - Paparazzi
Nightingale’s Pen LLC
Palm Breeze Digital
Protect Me JC
S. Fuenty - Mary Kay
W. Corey - Scout & Cellar

EDUCATION
AMSE®
Black Girl MATHgic
Cinquanta Cox Smith
Echo-san L.C.
Every Learner Rising
Flyga Twiga™ LLC
Greater Writing  Tutoring Service LLC
Imagodei Academy
LeeAnna Taylor 
Meg Flanagan Education Solutions
Navigating Behavior Change
Tetiana’s Piano Studio
The Languages Corner
The Learning PEARadise
Vimbo Watson, LLC

EMPLOYMENT
A Platinum Resume & A Platinum Resume 
Career Academy
Nexus Search Group
Vetech Business Services, LLC
VirtForce, LLC
WISE Advise + Assist Team
With You With Me

EVENT PLANNING
Blessid Union Officiant & Events

MILITARY SPOUSE OWNED BUSINESS DIRECTORY

http://fablifenow.com/
http://www.wendyschofermd.com/blog
https://www.fitpathcoaching.com/
https://freedomfocusedcounseling.com/
https://guideoneducation.com/
http://www.heatherjonescoaching.com/
https://heritagebusinessservices.com/
https://www.heymslee.com/
https://hollidaydesignstudio.com/
https://spouse-ly.com/store/honest-talk-international-llc/
http://www.hypnosishaven.com/
http://jaiyaclarke.com/
https://www.jeclet.com/
http://jfhurtig.wixsite.com/jfhcoaching
https://www.jtjgroup.com/about/index.php
https://www.kdgsupport.com
http://www.kidscancope.com/
http://www.coachkimberlysmith.com/
https://www.kristenchristycares.com/home50153987
https://www.kristjanarichter.com
https://ktsmithconsulting.com/
https://laporalindsey.com/
https://livstrategicconsulting.com/
https://lumelaweb.com/
https://www.mahalkoagency.com/
https://marriedtonavycounselingservices.com/
http://marycrozier.com/
https://www.maziehollenbaugh.com/
http://megflanagan.com
https://www.michellelhughes.com/
http://ccfinancialcoach.com/
https://milspousemastermind.com/
http://moniekjames.com/
https://www.mothertogether.com/
https://www.mmpsychology.org/
https://www.linkedin.com/in/myrnarivera1/#experience
https://www.anikawilson.com/
https://operationchildcare.org/
https://www.linkedin.com/in/victoriapillman/
https://www.plakaassociates.com/
https://www.powerhouseplanning.com
https://www.prideandgrit.com/
https://project-solvers.com/
https://www.reneaskelton.com/
https://www.revellationfacilitation.com/
https://www.rigaudspeechpathology.com
https://www.right4ucollegecounseling.com/
https://rikki.natewinters.com/
https://risebyelizabeth.com/
https://rookatme.com/
https://www.linkedin.com/in/roseholland85/
https://runningwildcollective21946261.wordpress.com
https://www.linkedin.com/in/jm-m/
https://www.serviceandsoul.com/
https://linktr.ee/shannonbpowers
http://www.sherimiterco.com/
https://slimsadiecoaching.com/
https://soulfulliving.com/
https://www.spechtand.co/
https://strive4wardcoaching.com/
https://strive4wardcoaching.com/
https://studentwellnesscoach.com/
https://www.linkedin.com/in/melindaeramirez/
http://talentstays.com/about/
https://www.fallonchamber.com/business/team-hansen-education-empowerment-llc/
https://www.fallonchamber.com/business/team-hansen-education-empowerment-llc/
http://www.thecenterforconfidence.com/
http://www.krystalorecrews.com/
https://www.integrativecoachtraining.com/
https://www.thejoyweaver.com/
https://www.facebook.com/TheTyneGroup/
http://thistoryconsult.wixsite.com/website
https://transforminglifewithheidi.com/
https://www.veridianlegacypartners.com/
https://www.violetconsulting.net/
https://www.virtarasolutions.com/
https://www.visiontopurpose.com/
http://waterfallyogallc.com/
http://linkedin.com/in/wendy-fish
https://www.wherelifemeetsstyle.co/
https://stan.store/Wise_Women_Build
http://www.purposedrivenlc.com/
http://www.purposedrivenlc.com/
http://jessicawright.online/
http://www.yellowrosepaintparty.com/
https://www.facebook.com/yourvalab
https://zenergyhp.com
http://abbyatkinson.arbonne.com/
http://www.marykay.com/abruner1113
http://elizabethmays.juiceplus.com/us/en
http://hearingbenefitservices.com/
https://mysite.coach.teambeachbody.com/?coachId=2049478&locale=en_US
https://www.marykay.com/jeanetted
http://www.mydoterra.com/karidennison
https://paparazziaccessories.com/251330/
https://www.pens.com/?&promo=GAMECHANGER&utm_source=bing&utm_medium=cpc&utm_term=the%20pen%20company&utm_campaign=Brand%20-%20NP%20-%20Pure%20-%20BMM&utm_adgroup=Brand%20-%20Pure%20-%20BMM&matchtype=bp&mkwid=_dc%7cpcrid%7c77034606570907%7cpkw%7cthe%20pen%20company%7cpmt%7cbp&msclkid=f06e818f0e8a1b7054d8e3b7b0e2a41a&utm_content=Brand%20-%20Pure%20-%20BMM
http://www.palmbreezedigital.com/
https://www.linkedin.com/in/jeanineconnolly/
http://www.marykay.com/sfuenty
http://scoutandcellar.com/whitneycorey
http://www.amseagency.com/
https://www.cratejoy.com/subscription-box/black-girl-mathgic/
http://www.cinquantacoxsmith.com/
https://wp.uthscsa.edu/echo/echo-programs/
https://www.everylearnerrising.com/
http://www.flygatwiga.com/
https://www.facebook.com/GreaterWritingTutor
http://www.iogacademy.com/
https://www.linkedin.com/in/LeeAnna49
http://www.megflanagan.com/
https://www.navigatingbehaviorchange.com/
https://www.linkedin.com/in/tetiana-ordono-b7445198?utm_source=share&utm_campaign=share_via&utm_content=profile&utm_medium=ios_app
http://www.thelanguagescorner.com/
https://www.learningpearadise.com/
https://vimbowatson.com/
http://www.aplatinumresume.com/
http://www.aplatinumresume.com/
http://www.nexus-searchgroup.com/
https://www.vetechbusiness.com/
http://virtforce.us/
https://wiseadviseteam.com/
https://www.withyouwithme.com/
https://www.facebook.com/BlessidUnionEvents/


EVENT PLANNING CONT.
FTM Fashion Week
Happily Ever After Express
HelmsBriscoe
LNW Enterprises
Love Wedding & Events + Photo Booths
Military Creator Con
MKM Collective
PME, Professional Momentous Events, LLC
Sip Social Huntsville
Special Ops Child Watch, LLC.
The Agency National Harbor
Together Hub
Vida Chic Weddings and Events

FINANCIAL
Align Financial Planning, The MacPherson 
House Bed & Breakfast and Bloom  
Apothecary
BayView Financial Planning
Crusaders for Change
Cultivated Strategy Group
Empowered Investor
For the Love of Funds, LLC.
G.R.A.C.E. Financial Coaching
KellyEsq
Key Financial Coaching
Managed Expectations
Mass Mutual
Metis Financial
Noea Moss Financial Representative at 
Northwestern Mutual
On My Own Financial
Pasion Media, LLC
Primerica Financial Services
Real Life Finances
Slay This Debt
The Agency National Harbor
Wayfarer Financial, LLC

FITNESS
American Sports & Entertainment, DBA: 
American Spirit Athletics
Bernadette Soler
Breakthrough Wellness
Cayuga Climbs

DMM Fitness and Nutrition
Fierce Fit Sisterhood
High Flight Fitness, LLC
Kella Price Fitness and Consulting 
Lotus River Wellness
Massage By Carrie
Mel Marie Yoga
Moore Fitness Lab
Sweat Space
Trauma Healing Yoga Therapy Program
Yoga with Emily

FOOD
Alamo Kitchens
American Force Coffee
BAK’D by McKinney Makes
Beech St. Sweets
Cafe Cate
Cake Artista, LLC
Craven Sweet Treats LLC
Defy Nutrition, LLC
Kids Cake Boxes
La-Re-Mi Cupcakery
Lulu’s Custom Bakery
Mission Brewed Coffee
Oh My Pies & More
Rose Macarons
Sarah’s Cookie Boutique
The Professor’s Kitchen
Wandering Rose Coffee Co.

GIFT/PRODUCTS
Abby Maddy Designs// Abby Maddy &  
Company
Betzy’s Designs
BFF Press
Blank & Birch Design Co.
Brushfire Blue, LLC
Cerulea, LLC
Coins and Connections
Ewe & You Fiber Arts, LLC
Fair Winds Candle Company
Four Season Gift Shop
Gadsby’s Garage
Graceful Leo Designs

Green Book Cover
Hoagland Handmade
Hook and String
Hurley Handmade Crafts
JA Crafting
Jolly Holiday Yarns
Js Original Leather
La Fabrique de Constance
List & File
Lo Bello Imports, LLC
Love and Lettering by Katie
Lyons Art Studios
Magnolia Studios
Merry and Grace Design Co.
Midnight Wisteria
Military Printable Art
Northern Knots Macrame
Pearls And Fern Paper
Piper Mountain Christmas Trees
Prove It Studio
R&M Custom Designs
Sandy Turtle Studios, LLC
Sena Nukunu
Shimmer and Shawls
Spouse-ly
SteadyHandsCrochet
Sweet Pea Lullabies
The Crafted Lady
Westview Candle
Wilco Supply
Wood Knots & Whimsy
Woven Golden Crafts
Wreaths By Nicole P
ZALT-Designs

HEALTH & WELLNESS
Alicia Smith Chiropractic
Ascension Physio
Awakening Mental Health
Barre3
Becoming Mom by Kaleigh
Brain Executive Program
Bullet Proof Wellness Studio
Compassionate Warriors
Conveying Awareness

MILITARY SPOUSE OWNED BUSINESS DIRECTORY

http://www.ftmfashionweek.com/
https://www.facebook.com/happilyeverafterexpress
https://www.helmsbriscoe.com/
https://www.lnwenterprises.com/?fbclid=IwAR03KJtd6W_PazJOWg1bwJOpxKkc5RE6y-HrgUmoBewgb7tGhtQzccZmTyg
https://loveweddingevents.com/
https://militarycreatorcon.com/
https://www.mkmcollectivellc.com/
https://www.instagram.com/ladywill94/
https://www.sipsocialco.com/huntsville/
https://www.specialopschildwatch.com/
http://www.theagencynationalharbor.com/
https://www.togetherhub.us/
http://www.vidachic.com/
http://www.alignfinancialplanning.com/
http://www.alignfinancialplanning.com/
http://www.alignfinancialplanning.com/
https://bayviewfp.com/
https://www.crusaders4change.org/
https://www.cultivatedstrategy.com/
https://janellejquinn.com/
https://brookegrossmann.com/
https://gracefinancialcoaching.com/
http://www.kellysturmthal.com/
https://www.linkedin.com/in/angelina-adame-gignac-keyfinancial
https://www.heidiclemons.com/
https://www.massmutual.com/
http://ffgadvisors.com/laura-hearn
http://noeamoss.nm.com/
http://noeamoss.nm.com/
https://www.onmyownfinancial.com/about
https://www.ramseycoach.com/patricia-pasion-coaching
https://www.primerica.com/public/
http://www.reallifefinances.com/
https://www.youtube.com/channel/UCXCq2D3t0YH0ABlMo3RbJBw
http://www.theagencynationalharbor.com/
https://www.wayfarerfinancial.com/
http://www.americanspiritathletics.com/
http://www.americanspiritathletics.com/
https://www.bernadettesoler.com/
http://www.teamvalentineproject.com/
https://www.cayugaclimbs.com/
http://www.dmmfitnessandnutrition.com/
https://www.instagram.com/lacy_green_ifbb_pro/
https://www.facebook.com/share/17EZBqJEE2/?mibextid=wwXIfr
https://www.kellaprice.org/?fbclid=IwAR1fNiPO1dfzbimY63KjZHqvgFMBq1eQe5ucBfCQFhP-EeaagbXIv6g1wWI
https://www.lotusriverwellness.org/
http://www.massage-by-carrie.com/
http://www.melmarieyoga.com/
https://www.facebook.com/MooreFitnessLab
https://www.ssweatspace.com/
http://www.traumahealingyoga.com/
https://yogawithemily.com/
https://www.alamokitchen.com/
https://www.firedeptcoffee.com/?msclkid=261ecaf6075811ff850fa8cfa78f8b2c
https://mckinneymakes.com/
https://www.facebook.com/BeechSt.Sweets/
https://www.facebook.com/profile.php?id=61566740632988
https://cakeartista.com/
https://www.instagram.com/cravensweettreats?igsh=MW53bDN3MTN3amdtcg%3D%3D&utm_source=qr
https://defy-nutrition.com
https://kidscakeboxes.com/
http://www.facebook.com/laremicupcakery
https://www.mycustombakes.com/lulumacaron
https://www.missionbrewedcoffee.com/
https://www.facebook.com/ohmypiesbydani?mibextid=LQQJ4d
https://www.rosemacarons.com/
https://yourcustomcookies.com/
https://theprofessorskitchen.com/
https://www.facebook.com/WanderingRoseCoffee/
http://www.abbymaddy.com/
http://www.abbymaddy.com/
http://www.betzysdesigns.com/
https://www.bffpress.com/
https://www.etsy.com/shop/BlankandBirchCo?fbclid=IwAR0vf0UQROFGy10k2MiqcT1mkrle1yiIZoPKgt0AJ72AXSZ3pGAo78Ryjzs
http://brushfireblue.com/
http://www.shopcerulea.com/
http://www.cinquantacoxsmith.com/
https://www.eweandyoufiberarts.com/
https://www.fairwindscandle.com/
https://www.etsy.com/shop/FourSeasonGiftShop
https://www.facebook.com/Gadsbys-Garage-105011137889742/
http://www.gracefulleodesigns.com/
http://www.greenbookcover.com/
https://hoaglandhandmade.square.site/
https://hookandstring.wordpress.com/
https://m.facebook.com/HurleyHandmadeCrafts/
https://www.etsy.com/shop/JACrafting
https://jollyholidayyarns.com/
https://www.etsy.com/shop/JsOriginalLeather?ref=seller-platform-mcnav
https://fabriquedeconstance.wixsite.com/shop
http://www.listandfile.com/
https://lobelloimports.com/
https://spouse-ly.com/store/love-and-lettering-by-katie/
https://www.instagram.com/lyonsartstudios/?hl=en
https://www.facebook.com/Magnolia-Studios-183283012046/?__tn__=K-R&eid=ARC-IgUidsLNFUcLCXshf-tWSCqKcpY6NioFyCqWqKUNe8lyyz2bDBmpVmS0Glq0v_eW-Yh8TpJQsq5K&fref=mentions&__xts__%5B0%5D=68.ARDa-KoHURAvMOvRzbIl_CThje5CwzZg_SjySDC1n8eefL_a00PQlEk5nW7q2bLx_tzLyFbCTy8NoIvruAC9zAWLjR0A7E0_Umho5t3NqWy1PjBDB2DMO55JSUzJgv1N3E6HbxIFthEdyZvf2CAGcCezjrkgFvuOyfsO73ivrTY_QuCRMF83ezA-sxfmD4TmWyd1GesFLkQROLycXEJkHdCMSEGkJKzD4tFUCSsCdwXPrsRAMu30fYJMTpIr0ZzPvrupx6Dozq5DneCGmvsJJUdAUfsqA3kKNxEC79jExqHdQDHcWXT9rjOidtja9fCKRqzxu0tXl_EZtymBXwOg
https://merry-grace.com/
https://midnightwisteria.com/
https://www.etsy.com/shop/militaryprintableart
https://www.facebook.com/northernknotsmacrame/
https://pearlsandfernpaper.com/
http://www.pipermtn.com/
https://www.etsy.com/shop/proveitstudio
https://www.facebook.com/rmcustomdesigns20/?ref=bookmarks
https://www.facebook.com/sandyturtlestudios
https://www.senanukunu.com/
https://www.shimmerandshawls.com/
https://spouse-ly.com/store/honest-talk-international-llc/
http://www.steadyhandscrochet.com/
http://www.sweetpealullabies.etsy.com/
https://www.etsy.com/market/crazy_crafting_lady
https://m.facebook.com/WestviewCandle
http://www.wilcosupplyco.com/
http://www.woodknotsandwhimsy.com/
https://www.facebook.com/woven.golden.crafts
https://www.wreathsbynicolep.com/
https://www.facebook.com/zaltfunction/
https://aliciasmithdc.wixsite.com/mysite
https://ascensionphysio.com/
https://www.awakeningmentalhealth.com/
https://www.barre3.com/
https://www.facebook.com/BecomingMombyKaleighAnn/?ref=py_c
https://www.brainexecutiveprogram.com/
https://bulletproofwellness757.com/
https://lovecoachacademy.com/?fbclid=IwAR19nkMSiZnQJsBU8KT81cKIXSwcOHvENSsJinkkd5-nv0gsw2Lu1AdMMBQ
https://www.conveyingawareness.com/


CPRWrap
Craft My Wellness
Crusaders for Change, LLC
Dana Palmer Physical Therapy
Defy Nutrition, LLC
Doll Wear Yoga
Evoke Strong
ForgeKey
fuelED Nutrition Coaching
Gaffney Massage & Holistic Therapies
Graceful Balance
Happy and Able
Hearts and Helmets
Hearts Apart Creations, LLC
Her Ruck
HONEA
InDependent, Inc
IntuEats
JFH Coaching
Jordan Essentials
Julie Jacobs Coaching, LLC
Karim Counseling Services, PLLC
Kristen Earp
LITE Mental Health and Wellness Center
Live Well Physical Therapy
Loving Roots Project
M.E.T. Speech Therapy, LLC
Mama Duty
MARQUIS
Mazie Hollenbaugh
MindShift With Lauren
Muchness Mama
My Little Essentials
Oceanside Hypnobirthing
Old Town Psychotherapy
Pink Fortitude
Restoration Psychological Services
RiskWise Supplies, LLC
Shane Rilat, Independent Agent
SOW & REAP Physical Therapy
The Functional Foundations
The Movement Doula
The Refinery Day Spa
Therapeutic Pathways
THRIVE Behavioral Health & Consulting, LLC

Thrive Fitness Therapy
Thrive On, LLC
Vision Serenity
Wellness Wilderness with Elizabeth 
Whole Motion Therapy and Wellness, PLLC
Willow’s Bend Therapeutic Massage
YOMEI
Your Time Negotiator

HEALTH CARE
Blossoming Families
Breathing Room Virtual Assistants
CPRWrap, Inc.
Family Inceptions
Kirstin Brueckmann Kruip
LaPora Lindsey
SHI’ Management
Vet Dental Network
Violet Consulting

INFLUENCERS/CONTENT  
CREATORS
A Joyful Milspouse
Angel Shepherd
Kayla Christine Design
Signed by Roxci

JEWELRY
Charliemadison Originals
Charmed by the Sea
Jane Mae Boutique
Jasper and Elm
Manda Threadz
Morgan & Co
Morse & Mantra
Studio LeRoux Boutique
TUTTUTUZTU By TUTTU
When Flowers Bloom

KIDS
Ailana J.
Black Girl MATHgic
Bunnee, LLC
Clap for Classics!
Elevated Toddler Play

Impact Learning & Development
Kids’ Cake Boxes
Little Ones Sleep Society
Mother Together
My Active Child
Oceanside HypnoBirthing, Doula Trainings 
and Serivces, LLC
Playing Favorites Designs
Rogue Wave
Social Graces, LLC
Sweet Pea Lullabies
The Awkward Little Turtle
The Functional Foundations
The Princess Performer, LLC
The Wordshop
Tiny Melon Designs
Tiny Troops Soccer
Wild Olive Threads

LEGAL
Bodkin IP
Cranford Marshall Legal, LLC
Excerebus Logistics
Insure The Heroes, Inc.
Job Morph
Kay Camp Law
Legal Tech
LNW Enterprises, LLC
MZA Legal
Spinks Law Firm
The Law Office of Ashley Lansdown, PLLC
TradeMark Express

MARKETING
1QR
A Dose of Digital
AJE Media & Marketing
Akers Co.
All-in-One-Social-Media
Allison Bell
American Sports and Entertainment
Breathing Room Virtual Assistants
Caitlin Audrey Creative
Circletown Marketing
CommunisPR

MILITARY SPOUSE OWNED BUSINESS DIRECTORY

https://cprwrap.com/
https://craftmywellness.com/
https://www.crusaders4change.org/
http://www.danapalmerpt.com/
http://www.defy-nutrition.com/
https://www.bernadettesoler.com/
https://evokestrong.com/
https://www.linkedin.com/in/mikaelacrist/
https://befuelednutrition.com/
http://www.gaffneymassage.com/
https://graceful-balance.co/
http://happyandable.com/
https://heartsandhelmets.org/
https://hearts-apart-creations-llc.square.site/
http://www.herruck.com/
https://www.linkedin.com/in/brian-waterschoot/
https://www.in-dependent.org/
https://intueats.com
http://jfhurtig.wixsite.com/jfhcoaching
https://jordanessentials.com/
https://get.betterup.com/for-individuals/google-wellbeing-f?device=c&creative&utm_campaignid=424235933&utm_source=bing&utm_medium=cpc&utm_term=%2Bcoaching%20%2Bwebsite&utm_content=1363395791003278&utm_campaign=BetterUp_Search_NonBrand_Core_Tier1&hsa_cam=13745408563&hsa_grp=1363395791003278&hsa_mt=p&hsa_src=o&hsa_ad&hsa_acc=3606714958&hsa_net=adwords&hsa_kw=%2Bcoaching%20%2Bwebsite&hsa_tgt=kwd-85213040601529%3Aloc-190&hsa_ver=3&msclkid=2b03ec4f8c581c1793e08e774db0ec59
http://www.karimcounseling.org/
http://www.kristenearp.com/
https://litemhwc.com/
https://instagram.com/drsarahhickey
https://www.lovingrootsproject.com/
https://therapyservicesllc.com/
https://mamaduty.mom
https://www.linkedin.com/in/marquis-malone-crocker-61157120/
https://www.maziehollenbaugh.com/
https://www.mindshiftwithlauren.com/
https://www.muchnessmama.com/
https://www.doterra.com/US/en/site/karidennison
https://www.oceansidehypnobirthing.com/
https://www.oldtownpsychotherapypllc.com/
https://pinkfortitude.com/thank/
https://www.restorationpsychservices.com
https://www.riskwisesupplies.com/
https://www.alignable.com/san-antonio-tx/shane-rilat-independent-insurance-agent-broker
https://www.sowandreappt.com
https://www.thefunctionalfoundations.com/
http://themovementdoula.com/
https://www.berefinedhsv.com/
https://www.therapeuticpathway.com/
http://www.laquistaerinna.com/?fbclid=IwAR1k01v-a-mskGMkAZuHx-nuBR0UPzqvKw7w-mCjkaeaLUB7mUSD4eR66eM
https://thrivefitnesstherapy.com
https://www.amazon.com/Wake-Kick-Ass-Repeat-Perseverance/dp/0578621428
http://visionserenity.com/
https://www.wellnesswithelizabeth.com/
http://www.wholemotiontherapy.com/
https://willows-bend-therapeutic-massage.massagetherapy.com/about-the-practitioner
http://yomei.org/
https://www.facebook.com/YourTimeNegotiator
https://sites.google.com/blossoming-families.com/blossomingfamilies/home?authuser=1
http://www.breathingroomva.com/
https://cprwrap.com/
https://familyinceptions.com/
http://kirstinkruip.com/
https://laporalindsey.com/
https://www.shi.com/
http://www.vetdentalnetwork.org/
https://www.violetconsulting.net/
https://ajoyfulmilspouse.wordpress.com/
https://www.tiktok.com/@angel_shep?_t=ZP-8ssaqQ6yE6p&_r=1
https://www.instagram.com/kaylachristinedesign?igsh=aGN4Nms2M2JkdnI3&utm_source=qr
https://www.tiktok.com/@signedbyroxci
https://charliemadisonoriginals.com/
https://www.charmedbytheseafl.com/
https://etsy.com/shop/janemaeboutique
https://www.jasperandelm.com/
https://www.instagram.com/mandathreadz/
https://www.facebook.com/amymorganco/
http://morseandmantra.com/
https://www.etsy.com/shop/StudioLeRouxBoutique
https://www.etsy.com/shop/TUTTUTUZTUByTUTTU/
https://www.etsy.com/shop/whenflowersbloom
https://www.ailanaj.com/password
https://www.cratejoy.com/subscription-box/black-girl-mathgic/
https://www.facebook.com/Shopbunnee/
https://www.clapforclassics.com/
https://www.elevatetoddlerplay.com/
https://theimpactlc.com
https://kidscakeboxes.com/
https://www.littleonessleepsociety.com/
https://www.mothertogether.com/
https://hamptonroads.myactivechild.com/
https://www.oceansidehypnobirthing.com/
https://www.oceansidehypnobirthing.com/
https://www.facebook.com/PlayingFavoritesDesigns/
https://roguewavetoys.com/
https://socialgracellc.com/
https://www.etsy.com/shop/sweetpealullabies/
https://the-awkward-little-turlte.myshopify.com/
https://www.thefunctionalfoundations.com/
http://theprincessperformer.com/
https://www.wordshopslp.com/
https://mailchi.mp/74997d0a0d30/aoay78gncs
http://www.tinytroopssoccer.com/
https://www.etsy.com/shop/Wildolivethreads?fbclid=IwAR3l7dOy_VH_wTyhChR5u9g-jzsq0A02lYEy7J5dFRCHsNW5Uk_yyAlrpDM
https://www.bodkinip.com/
https://cranfordmarshall.com/
https://www.excerebus.com/
https://insuretheheroes.com/
https://jobmorph.com/
https://www.kaycamp.com/
https://www.linkedin.com/in/paulanwanna/
https://www.lnwenterprises.com/about-us
https://mza.legal/
https://spinkslawfirm.com/
http://www.ucmjattorney.com/
https://tmexpress.com/
https://1qr.com/
https://adofdc.com/
https://www.ajemediamarketing.com/
https://www.akers.co/
http://www.mrsdesireerose.com/
http://www.alisonbellphotographer.com/
https://www.americanspiritathletics.com/
http://www.breathingroomva.com/
https://caitlinaudreyjohnson.com
https://circletownmarketing.com/
https://www.communispr.com/


MARKETING CONT.
Copy with Chrissie
Coral House Productions
CreWeb Designs
Dawn M. Smith Written By DMS
Digital LB
Dog Tags and Heels PR
Emphasis.LA
EmpowerHER Wave
Eugenia Gardner Consulting
Germono Advertising Company
Gini Freeman Design
Hauoli-Socially Inspired
Hit Wise Agency
Influence Alchemy
Information Design by Nicole
Jemoy Creative
Kaila Ruan, LLC
Kirstin Brueckmann Kruip
KMG Designs
Kristin Mudd Graphic Design
KTA Interactive
Laura Hersh Designs
Lily & Co. Creative
Liva Creative Studio
Mary Christian Co.
Mave Marketing
Melissa Clampitt Designs
Milspouse Creative + Entrepreneur
Nicole Alexander & Co. 
Nicte Creative Design, LLC
Olive Fox Design, LLC
Sandee Booth Social Media
Sandra Ocasio, LLC
Sawgrass Marketing, LLC
SimpliSocial Health Media and Simplidishe
Simply Digitec
Smart Hustle-Jill Quash
Social Wave Strategies
Southworth Design Co.
Spicy Lemon Marketing
Team B Strategy
The Media Tour, LLC
The Wynn Studio
Think Social HQ 

Visions2images

NONPROFIT
Action Zone and Action Zone Academy
AMSE® Alliance
Bautista Project Inc.
Blacks in Technology in Columbia
Building Military Families Network
Defenders of Resilience Military Ministry
Deployed Love
Enriching Lives
Esposas Militares Hispanas USA Armed 
Forces
Feya Foundation
Hero Kids Foundation
Hero Missions
Inspire Up
It’s All About You
National Capital Regional Military Spouses
National Society for African American  
Innovators
NV3 Foundation
Orphans To Royalty
Pink Warrior Angels
Planting Roots
Semper K9 Assistance Dogs
The Veteran’s Spouse Project
Tiny Together

PET CARE
KnS Equine Systema Farm, LLC
Old Fashion K9, LLC
The Paws Corner, LLC

PHOTOGRAPHY
Alison Bell, Photographer
Amanda Brisco Photography, LLC
Ashton Gabrielle Photography
Augenblicke by Steffi Sessoms Photography
Brittany Harmening Photography
Christa Paustenbaugh Photography
Danielle Hiltner Photography
Emma B Photography
Erin Thompson Photography
Funny Bone Photo Booth

Impac Media Group
Jenny Hansen Photography
Jerelsy Photography
Joanie Zipperer Photography, LLC
Julie Igo Photography
Kela Stout Photography, LLC
Kelley Stinson Photography
Kia & Co
Kim Kimber Photography
Lena Lee Photography, LLC
Lyssa Barrow Photography
Marisa Glaser Creative
Megan Culbertson Design
MILSTOCK.|
Mr. Brian Walsh Photography
Nanu Graphics
Nicole Lockhart Photography
Photogra-Z
Rebecca Caroline Photography
Ricker VA Assistance & J9 Studio
Romasanta Media, LLC
Samantha Lynn Photography
Shelby Roberts Photography
Sherry Dornblaser Photography
TRBeattie Photography
VSD Photography

PODCASTS
A wild ride called life
Confessions of a Military Spouse
Deeply Rooted
Married to Military, LLC
Mothers In Construction
My Military Life - The Military Spouse Show
Owning Up (Assoc. of Military Spouse En-
trepreneurs)
The Lions Garden
The Waiting Warrior
Trisha Fraley, LLC

REAL ESTATE/PCS
Alyssa Wray, Licensed Real Estate Agent, VA
Azucar Inc.
Candice Saenz Real Estate Strategist
Candid REI Coaching, LLC

MILITARY SPOUSE OWNED BUSINESS DIRECTORY

https://copywithchrissie.com/
https://coralhouseproductions.com/
http://www.crewebdesigns.com/
https://www.writtenbydms.com/
https://www.linkedin.com/in/lexi-bradley-2022/
https://www.monijeffersonpr.com/
http://emphasis.la/
https://empowerherwave.com/home
https://www.eugeniagardner.com/
https://germono.com/
https://ginifreemandesign.com/
https://thehauoli.com/
https://www.instagram.com/hitwisepr
https://www.linkedin.com/company/influencealchemy/posts/?feedView=all
https://www.infodesignbynicole.com/
https://www.jemoycreative.com/
https://kailaruan.com/
http://kirstinkruip.com/
http://www.kristinmgraham.com/
http://www.kmudd.com/
http://www.ktainteractive.com/
http://www.laurahersh.com/
http://www.lilyandcocreative.com/
https://livecreativestudio.com/
https://marychristian.co/
https://www.mavemarketing.com/
https://www.linkedin.com/in/melissaclampitt/
https://www.facebook.com/milspousecreative/
https://www.nicolealexanderandco.com/
http://nictecreativedesign.com/
https://olivefoxdesign.com/
http://www.sandeebooth.com/
http://sandraocasio.com/?fbclid=IwAR3s2xxtQ9orwUnR3cy9jxOOwrJD4GEsLo4MBT6ogkI0O__TIk0ESE47mWM
https://www.sawgrassmktg.com/
http://simplisocialhealthmedia.com/
https://simplydigitec.carrd.co/
https://smarthustle.com/author/jill-quash/
https://www.linkedin.com/in/jonathanai-/
http://www.southworthdesign.co/
https://spicylemonmarketing.com/
https://www.teambstrategy.com/
https://kaylaroof.com/about/
http://www.palmbreezedigital.com/
https://www.instagram.com/thinksocialm/?hl=en
https://www.visions2images.com/
https://www.actionzonetampa.com/
https://amseagency.com/amse-alliance
https://www.thebautistaprojectinc.org
https://blacksintechnology.org/
http://buildingmilitaryfamiliesnetwork.org/
https://www.eleanorfinney.com/
https://www.deployedlove.org/
https://enrichedlivingsa.org/
https://www.esposasmilitaresusa.org/
https://www.esposasmilitaresusa.org/
https://www.instagram.com/feyafoundation/
https://www.hkfva.org/
http://inspireupfoundation.org/
https://www.facebook.com/Its-all-about-you-SpaLon-services-149766562309849/?eid=ARDxE4TUythoHdaTCMm2yJ7ytDu58lD9a-VgUOcvyYBvkJAmmrhOHLszuV6Wq6CvOh74K99zRHiDAJr6
https://www.facebook.com/NCRMilSpo
https://www.thensaai.org/
https://www.thensaai.org/
https://www.nv3foundation.org/
http://www.orphanstoroyalty.org/
http://www.pwatx.org/
https://plantingroots.net/
http://www.semperk9.org/
http://www.veteransspouseproject.org/
https://tinytogether.org/
https://www.facebook.com/KnS-Equine-Systema-Farm-1491820991108742/
http://www.facebook.com/oldfashionk9
http://www.thepawscorner.com/
http://www.alisonbellphotographer.com/
http://www.amandabriscophotography.com/
https://www.ashtongabriellephotography.com/
https://augenblickebysteffisessoms.mypixieset.com/
http://www.brittanyharmeningphotography.com/
https://www.christapaustenbaugh.com/
https://daniellehiltner.com/
http://www.emmabphotos.com/
https://erinthompsonphoto.com/
https://www.funnybonepb.com/
https://www.facebook.com/ImpacMediaGroup/
http://www.jennyhansenphotography.com/
https://www.jerelsyphotography.com/
https://joaniezippererphotography.mypixieset.com/
https://www.julieigophotography.com/
https://kelastoutphotography.com/
http://www.kelleystinsonphotography.com/
http://www.kiaand.co/
https://kimkimberphotography.com/
https://lenaleephoto.com
https://lyssabarrowphotography.com/
https://marisaglasercreative.com/
https://www.meganculbertsondesign.com/
http://www.milstocktribe.com/
https://mrbrianwalsh.com/
https://nanugraphics.com/
http://www.nicolelockhartphotography.com/
https://www.facebook.com/photograZphotography/?ref=page_internal
https://www.rebeccacarolinephotography.com/
https://www.studioj9.com/
http://tararomasanta.com/
https://samanthalynnphotog5.wixsite.com/website
http://shelbyrobertsphotography.com/
https://www.sherrydornblaser.com/
http://www.trbeattiephotography.com/
http://vsdphotography.com/
https://www.awildridecalledlife.com/
https://podcasts.apple.com/us/podcast/confessions-of-a-military-spouse/id1440178950?fbclid=IwAR2bY6SEr-_r88mckhPLmLFGvCcgKTE-Y9Q6YHQJL82upYMXQMmbNAcD5T4&mt=2
https://plantingroots.net/podcast/
https://linktr.ee/marriedtomilitary
https://anchor.fm/mothers-in-construction
https://instagram.com/mymilitarylife
https://amseagency.com/the-podcast
https://amseagency.com/the-podcast
https://podcasts.apple.com/us/podcast/the-freedom-core/id1412692951?mt=2
http://thewaitingwarriors.com/
http://www.linktr.ee/trishafraley
https://alyssawray.aweighrealestate.com/
https://www.linkedin.com/in/christaferguson/
https://candicesaenz.reecenichols.com/
https://www.candidrei.com/


Excerebus™ Logistics, Inc.
List & File
Mac Pherson House 
Mariana Bridges
Mountain Peak Realty
Neka Blair LLC
New Jersey Realtor
Pavilion Services
Raven Wade Real Estate
Rocket City Homes
Scheerer Home Team, LLC
Select Properties
Simple Southern Flare
TC Service Pro, LLC
The Panos Group at RE/MAX Infinity
VBW Ventures
Victoria Burland, REALTOR® with  
NextHome Unlimited
Walker Real Estate Experts

RELIGIOUS
Against The Grain Group, LLC
God and Me Now
Happiness Advocate
Nueva Ministries
Rev. I, do Officiating

TRAVEL
Adventure By Allison
Busy Lil’ Bri Organizing
Dream Light Vacations
Dream Vacations
Endless Routes Travel, LLC
Explore More
Flyga Twiga™, LLC
Incredible Memories Travel
Jetset Destinations
Mommy and Me Travels
MustWants
Nitas Pampered Vacations
Pensacola X
Pinkney Travel Group
RnR Vacations and Cruises, LLCby Dream 
Vacations
The Bali House and Cottage at Kehena Beach 
Hawaii
The PCS Homegirls
Turo Rental

TECHNOLOGY/SOFTWARE
AABLE, LLC
Back Octopus AI
Civil Technology Inc.
Client Coud Care

Goldbrim
Hera Health Tech
Kovinno Inc.
Neka Blair LLC and House of Blair Studios
Rooted Agility
Security Raptors
Skill-Dev
Solentra CRM
Stellar Quanta Labs LLC
Stone Operations
Trinity Data Solutions & IT Services, LLC

VIRTUAL ASSISTANTS
All About Her Business
Brittany Dantzler
Britteney Barber
Emily Porter
Freedom Makers
Meredith Whitley
Organized Q
Skycee Virtual Solutions, LLC

OTHER
American Environmental Assessment & 
Solutions, Inc.
MTG OSAN TABLETOP
Good DEED Pack, Ship & Print

MILITARY SPOUSE OWNED BUSINESS DIRECTORY

For over 80 years, 
Stars and Stripes has been 
with you on the front lines.

Stay up to date with the latest U.S. military news 
by signing up for one of our FREE newsletters.
Choose from Daily Headlines, Military History, 

Veterans News and more!

www.stripes.com/newsletters

https://www.excerebus.com/
https://www.listandfile.com/
https://www.macphersonhouse.com/
http://marianabridges.com/
http://www.mountainpeakrealty.com/
https://opencorporates.com/companies/us_fl/L21000091530
https://www.realtymarkllc.com/
https://pavilionservices.info/
http://ravenwade.fathomrealty.com/
https://www.rocketcityhomes.com/
http://scheererhometeam.com/
https://selectpropertiesbyjaclyn.kw.com/?fbclid=IwY2xjawFz1-JleHRuA2FlbQIxMAABHUd6gs-e_OS8NT1Eot9uoRTjtKiiVuPRktzv-Xt3YJ74CoqsWlr_17QWdQ_aem_YmijSh2Ts3KfcJniRezSyQ
https://simplesouthernflare.com/
https://tcservicepro.com/
https://vanessa-coello.remax.com/
https://vbwventures.com/
https://victoriaburland.nexthomeunlimited.com/
https://victoriaburland.nexthomeunlimited.com/
https://www.walkerexperts.com/
https://www.jaiyaclarke.com/
https://godandmenow.com/
https://www.violetdetre.com/
https://www.nuevaministries.com/
https://revidoofficiating.wixsite.com/website
https://www.travelleaders.com/agent/393021
https://www.busylilbriorganizing.com/
https://linktr.ee/dreamlightvacations?utm_source=linktree_profile_share&ltsid=932beb28-192a-49ae-902c-8cf30dd752b3
https://lsaunders.dreamvacations.com/travel/HomePage.html
http://www.endlessroutestravel.com/
https://exploremoreco.com/
http://www.flygatwiga.com/
http://www.incrediblememoriestravel.com/
http://www.jetsetdestinations.com/
https://mommyandmetravels.com/
https://www.mustwants.com/
https://www.nitaspamperedvacations.com/
https://www.pensacolax.com/
https://pinkneytravelgroup.net/
http://www.rnrvacationsandcruises.com/
http://www.rnrvacationsandcruises.com/
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https://www.booking.com/hotel/us/the-bali-house-bali-cottage-at-kehena-beach.html
http://www.thepcshomegirls.com/
https://turo.com/
http://www.aablellc.com/
https://www.blackoctopusai.com/
https://civiltechnology.com/
https://clientcloudcare.com/
https://goldbrim.com/
https://www.linkedin.com/in/evyn-white-b53414142/
https://kovinno.com/
https://www.nekablair.com/
https://www.rootedagility.com/
https://www.securityraptors.com/
https://www.skillfullydeveloped.com/
https://www.linkedin.com/in/derick-porter/
https://www.stellarquantalabs.org/
https://www.stoneops.co/
https://tds-is.com/
http://www.allaboutherbusiness.com/
http://www.brittanydantzler.com/
http://www.britteneybarber.wordpress.com/
http://www.emilyporter.co/
https://www.freedom-makers.com/
https://meredithwhitley.com/
https://organizedq.com/
http://www.skyceevirtualsolutions.com/
https://www.aeasinc.com/
https://www.aeasinc.com/
https://mtgosan.com/
https://gdeed.co/




